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Abstract 

General Purpose: To determine the influence of digital technologies in SMEs in 

Tecamac municipality after the COVID-19, Mexico 2021. 

Specific Objectives: 

- To set the percent of SMEs in Tecamac municipality that use digital 

technologies in their post – pandemic business operations through the 

application of a survey focused on a specific target sample of these small and 
medium companies. 

- To collect information about the kind of digital software focused on sales, digital 

marketing, logistics and accounting and invoicing or any kind digital technology 

that supports the activities of these SMEs after the COVID-19 pandemic. 

Scientific Hypothesis: The influence of digital technologies for SMEs in Tecamac 
municipality is more than 70% since they are used by them for their local and 

international business and trade operations. 

Methodology: Application of a data collection method (a mixed type of survey) to 

the SMEs of Tecamac municipality that have as their main line of business the 

commercialization of merchandise of any industry, then, graph the results. 

Contribution: Make a post – pandemic study about strategies applied by SMEs in 
relation to use digital technologies to be able to continue with their business.

Introduction 

SMEs in Mexico play a very important role in the national economy because of their 

high impact on job creation. On the other hand, it is important to say that SMEs are 

currently business models that are becoming more and more prominent in the 
country, the entrepreneurial culture in relation to the formation of SMEs and 

innovation are essential for the economic development of the country, now and in 

the future. At the beginning of 2020, all kind of business were affected by the 
COVID-19 pandemic, so in the last two years a lot of big companies were forced to 

make a radical change in their process, now, these are supported using digital 

technology and e-commerce. For SMEs was not the exception, since the digital 
transformation was necessary to survive the business. 
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Future of research 

To keep showing the transformation of SMEs and companies together with 

technological and / or digital media which is of great importance today as this is a 

determining factor when it comes to growing a business and, especially, that it can 

survive over time. 
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Results 

More than 70% of SMEs use digital technologies for their local and international 

trade operations. 
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Materials and methods 

The main variable of this research project is digital technologies in the business operations of SMEs. 

Table 1 

Source: Own elaboration (Mixed survey applied to SMEs in Tecamac). 

Graphic 1 

Source: Own elaboration with data from the survey applied to SMEs 

Conclusions 

According to the results obtained in the research it can be concluded that the scientific hypothesis 

is true, because of the most of SMEs within the study sample use some digital media to market 

their merchandise and services after the COVID– 19 pandemics. In general, the digital media 

most frequented by these are web pages, social networks and digital or online stores such as 

internal software to support sales and accounting. The scientific hypothesis shows that more 

than 70% of SMEs use digital technologies for their local and international trade operations, the 

hypothesis is true. 

Figure 3 
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