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Abstract
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It was observed that students' inclination toward employment or entrepreneurship is determined by salary expectations. While
this is already significant, the scarcity of job opportunities can further influence their decision to become entrepreneurs. Using
a quantitative methodology, a structured questionnaire was administered to a sample of 23 students in the Bachelor's Degree
in Business Administration. The qualitative aspect contextualizes the entrepreneurial profile, youth entrepreneurship, and
work based on the global sustainable development goals. Among the main findings are the personal, academic, and contextual
aspects that influence business entrepreneurship. This study provides useful evidence for the design of educational and public
policy strategies aimed at strengthening youth entrepreneurial capacities, in line with the 2030 Agenda and the challenges

related to employment and decent work.

| Objectives

I Methodology

Contribution

The general objective is to analyze the entrepreneurial
profile of students pursuing a bachelor's degree in
Business Administration in Mexico in 2025. The specific
objectives include: reviewing the content of scientific
publications, identifying personal factors that influence
the decision to become an entrepreneur, analyzing the
role of the academic environment in the development of
entrepreneurial intention, examining contextual factors,
such as access to financing and the socioeconomic
environment, and their relationship with entrepreneurial
motivation, identifying the social motivations that
influence student entrepreneurship, and proposing
recommendations to strengthen entrepreneurship.
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The research approach is mixed. It is
considered  quantitative and non-
experimental,  allowing  for  the
measurement, analysis, and comparison
of entrepreneurial characteristics. The
research is considered descriptive, with a
cross-sectional design, as data will be
collected at a single point in time to
identify trends and relationships between
variables.
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This study provides useful evidence for
the design of educational and public
policy strategies aimed at strengthening
the entrepreneurial capacities of young
people, in line with the 2030 Agenda and
the challenges related to employment and
decent work.
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Resumen

Se observo que la inclinacion de los estudiantes hacia el empleo o el emprendimiento esta determinada por las expectativas
salariales. Y si esto, ya es significativo, la escasez de oportunidades laborales puede condicionar un poco mas su decision para
emprender. A través, de una metodologia cuantitativa, se aplicé un cuestionario estructurado a una muestra de 23 estudiantes
de la Licenciatura en Administracion. En lo cualitativo se contextualiza el perfil del emprendedor, emprendimiento juvenil y
el trabajo con base en los objetivos globales de desarrollo sostenible entre los principales hallazgos se describen los aspectos
personales, del programa académico y contextuales que influyen en el emprendimiento de negocios. Este estudio aporta
evidencias ttiles para el disefio de estrategias educativas y de politica publica orientadas a fortalecer las capacidades
emprendedoras de los jovenes, en sintonia con la Agenda 2030 y los desafios relacionados con el empleo y el trabajo digno

| Objectives | I

Methodology | |

Contribution |

El objetivo general consiste en analizar el
perfil emprendedor de los estudiantes de la
licenciatura en Administracién en México en
el afio 2025. Y los objetivos especificos
consisten en: la revisiéon el contenido de
publicaciones cientificas, identificar los
factores personales que influyen en la
decision de emprender, analizar el papel del
entorno académico en el desarrollo de la
intencion emprendedora, examinar los
factores contextuales, como el acceso a
financiamiento y el entorno socioecondémico
y su relacion con la motivacion
emprendedora, identificar las motivaciones
sociales que influyen en el emprendimiento

de los estudiantes y proponer
recomendaciones  para  fortalecer el
emprendimiento.
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El enfoque de la investigacion es mixto.
Se considera cuantitativo, de tipo no
experimental, el cual permite medir,
analizar
emprendedoras se considera que la
investigacion es descriptiva, el disefio es
transversal,
recolectaran en un solo momento para
identificar tendencias y relaciones entre
variables.

y comparar caracteristicas

los datos se

ya que

Este estudio aporta evidencias utiles para el
diseflo de estrategias educativas y de politica
publica orientadas a fortalecer las capacidades
emprendedoras de los jovenes, en sintonia con
la Agenda 2030 y los desafios relacionados con
el empleo y el trabajo digno.
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Introduction

Given the growing scarcity of job opportunities and the persistent dissatisfaction of graduates with salary
expectations, entrepreneurship is emerging as an alternative and strategic path to achieving the
sustainable development goals. In particular, Goal 8 of the United Nations [UN] 2030 Agenda promotes
decent work and economic growth, encouraging innovation, youth employment, and entrepreneurship as
fundamental pillars of development.

This research aims to analyze the entrepreneurial profile of Bachelor of Business Administration
students as a response to current economic and social conditions. It is assumed that the entrepreneurial
skills of young people can significantly contribute to stimulating the economy and generating decent
jobs, especially in an environment where the formal labor market is unable to meet the growing demand
for employment.

This research contains the following information:
The methodology analyzes the problem, objective, type of research, question, and hypothesis.

The results are presented in two stages. First, a qualitative approach is used to review documents
on concepts such as entrepreneurship, the entrepreneurial profile, entrepreneurship and its relationship
to decent work based on the 2030 Agenda, educational competencies, and the relationship between
entrepreneurship and decent work and economic growth based on Action 8 of the 2030 Agenda.

Second, the results of a questionnaire are presented, followed by conclusions describing the
findings and opportunities, and finally, the research sources.

Development of headings and subheadings of the chapter with subsequent numbers

The results are presented in two aspects: first, a theoretical review, and second, the application of a
questionnaire.

First, the concept of entrepreneur is included, as is the profile of the entrepreneur from the authors'
perspective, its relationship with decent work based on the 2030 Agenda, and the academic program of
the Bachelor of Business Administration.

Business entrepreneurship plays a fundamental role in the Mexican economy, being considered a
source of job creation, innovation, productive dynamism, and personal and local development.

Therefore, "an entrepreneur is a person who identifies business opportunities and organizes
resources to launch a business project" [Economipedia, 2025].

However, the profile of an entrepreneur is made up of personal, academic, and contextual
elements. From a personal perspective, competencies such as creativity, resilience, autonomy, and the
ability to cope with uncertainty can be considered. As well as: the short- or medium-term vision of a
potential job, economic perception, time and priority management, and the image of being an
entrepreneur [Espiritu & Gonzalez, 2012].

Academically, a degree in Business Administration provides entrepreneurs with knowledge,
tools, techniques, and strategies [UICUI, 2024]. Contextual aspects include the socioeconomic
environment, access to financing, institutional support, and entrepreneurial culture [Romero, 2021]. This
entrepreneur is characterized by being proactive and innovative, as well as by their ability to plan, lead,
and identify market niches. Entrepreneurship is also closely linked to decent work and economic growth,
as outlined in Action 8 of the 2030 Sustainable Development Goals [SDG] agenda. Promoting formal
and sustainable entrepreneurship [which remains sustainable over time and has a positive social,
economic, and environmental impact] can significantly contribute to reducing unemployment and
vulnerability in its various forms. Work contributes positively to social well-being and development,
providing a decent income, job security, social protection for families, and better prospects for personal
development and social integration [ONU, 2025]. This improves working conditions and strengthens the
local productive fabric.


https://economipedia.com/definiciones/emprendedor.html
https://www.un.org/sustainabledevelopment/es/economic-growth/
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In this context, the Bachelor of Business Administration program plays a key role in training
entrepreneurs through its curriculum and academic program. It promotes capacity building, leadership,
strategic management, social responsibility, and economic environment analysis.

Methodology

Statistics are presented showing that in 2022 there were 192 million unemployed people worldwide and
that this figure will decrease to 5.3% in 2023, equivalent to 191 million people [ONU, 2025].

However, the fact that this figure is currently declining is not encouraging, as young people
continue to face serious difficulties in finding decent employment, and the youth unemployment rate is
high.

The research approach is mixed. It is considered quantitative, non-experimental, allowing for the
measurement, analysis, and comparison of entrepreneurial characteristics. The research is considered
descriptive, with a cross-sectional design, as data will be collected at a single point in time to identify
trends and relationships between variables.

The main instrument is a structured questionnaire, composed of four sections:

- First: Sociodemographic data.

- Second: Personal or individual elements.

- Third: Academic training and previous experience in entrepreneurship.
- Fourth: Context Sociocultural.

The general objective is to analyze the entrepreneurial profile of undergraduate students in
Business Administration in Mexico in 2025.

The specific objectives are to review the content of scientific publications, identify the personal
factors that influence the decision to become an entrepreneur, analyze the role of the academic
environment in the development of entrepreneurial intention, examine contextual factors, such as access
to financing and the socioeconomic environment, and their relationship with entrepreneurial motivation,
identify the social motivations that influence student entrepreneurship, and propose recommendations to
strengthen entrepreneurship.

Thus, the question guiding this research is: What is the entrepreneurial profile of undergraduate
students in Business Administration in Mexico in 2025?

The research hypothesis is: The entrepreneurial profile is comprised of personal, academic, and
contextual aspects that significantly influence the motivation to start a business among Business
Administration students in Mexico in 2025.

Results

Second: The population consists of 23 students enrolled in the Bachelor's Degree in Business
Administration program in the 6th and 8th semesters, considered advanced semesters, at a private
university in Ixtlahuaca, Mexico, during the 2025 academic year. A probability cluster sample is selected.
An online application is conducted using Google Forms, distributed via institutional email and WhatsApp
groups, from which the following responses were obtained:


https://www.un.org/sustainabledevelopment/es/economic-growth/

Box 1

0%

= Male = Female Non-binary

Figure 1

What is your gender?

43.50% 1identify as female, and 56.50% identify as male.

Box 2

I've seriously considered starting a
business.

The possibility of earning more money
than if I were an employee.

Being my own boss, managing my
time, and achieving independence.

Difficulty finding a job.
I don't see myself as an employee.
The high social position held by

entrepreneurs.

I don't see myself as an entrepreneur.

Figure 2

I would like to become an entrepreneur by:
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To the question "I would like to become an entrepreneur by?" It has the following tendency: being
my own boss, managing my time, and achieving independence [47.8%], having seriously thought about
starting a business [39.10%], not seeing myself as an employee [30.40%], the possibility of earning more
money than if I were an employee [21.70%], difficulty finding a job [8.70%], and the high social position

held by entrepreneurs [8.70%].

Build professional networks

Market or sell products or services

Lead and communicate

Manage businesses and innovation

Create new products or services

Identify new business opportunities

0.00% 10.00%20.00%30.00%40.00% 50.00% 60.00% 70.00%80.00%

Figure 3

0%

0%

N 30.40%
I 26.10%
I 17.40%

A 69.60%

At university, I learned...
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The tendency toward the following "At university, I learned" approach is: Identifying new
business opportunities [69.60%], leading and communicating [26.10%], creating new products or
services [17.40%], managing businesses and innovation [26.10%], marketing or selling new products or
services [0%], and building professional networks [0%].

Box 4

= Yes =No

Figure 4
Have I attended at least one entrepreneurship course?

78.30% answered "yes" and 21.70% "no."

Box 5

= Yes = No

Figure 5
I am studying a specific entrepreneurship program on my own

Regarding the previous question, 69.60% answered "no" and 30.40% answered "yes."

Box 6

= Yes = No

Figure 6
My university environment inspires me to develop new business ideas

56.5% answered "yes" and 43.5% answered "no."
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Box 7

=Yes = No

Figure 7
The university provides the necessary knowledge to be a professional, rather than
an entrepreneur

73.9% answered "yes" and 26.10% answered "no."

Box 8
= My parents motivate me to be an entrepreneur.
= Some members of my family own their own businesses.
My close relatives motivate me to be an entrepreneur.
Figure 8

In the family context

In the family context, 62.2% responded that some members of their family have their own
business or company, 26.10% responded that their parents motivate them to be an entrepreneur, and
finally, 8.70% responded that my close relatives motivate me to be an entrepreneur.

Box 9
4.30%
= My friends are interested in starting a business.
= Some of my friends have their own business.
My friends aren't interested in starting a business.
Figure 9

The Social and Cultural Context

Of those surveyed, 47.8% said some of their friends have their own businesses, 47.8% said my
friends are interested in starting a business, and 4.3% said my friends are not interested in starting a
business.
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= [ don't have money,
4.30%

I lack experience in business
management,

21.70% I'm afraid of failure,

26.10%
There's no real support from the
8.70% government, universities, or the

private sector, )
I'm not sure what kind of

company I'd like to start,
30.40%

Figure 10
Obstacles to Starting My Business

The survey results are as follows: I don't have money [8.7%], I lack experience in business
management [26.10%], I'm afraid of failure [4.30%], there is no real support from the government,
universities, or the private sector [26.10%], and I'm not sure what business I would like to start [21.70%].

Conclusions

An analysis of the entrepreneurial profile among students pursuing a Bachelor's Degree in Business
Administration in Mexico in 2025 revealed that the decision to start a business is strongly influenced by
a combination of personal, academic, and contextual factors.

At the individual or personal level, gender was found to be an element that influences the decision
to start a business, derived from cultural and social circumstances, access to financing, and the role of
the female family.

The main reason for starting a business is related to the need to manage work, family, and personal
time, priorities, and achieving independence.

50% of the students surveyed see themselves as entrepreneurs and intend to start their own
business.

The influence of the university and the Bachelor's Degree in Business Administration academic
program is strong in identifying new business opportunities, leading and communicating, managing
companies, and innovating, as well as creating new products or services. And areas of opportunity include
building professional networks, mentoring, and developing skills to market products or services. 80%
have taken at least one entrepreneurship-related course. However, 80% consider their training primarily
focused on practicing their profession rather than becoming an entrepreneur.

Regarding the contextual and cultural aspects, they are primarily influenced by friends who are
interested in starting a business or who have their own business.

The main reasons for not starting a business are fear of failure, lack of experience in business
management, and an unsure what kind of company they would like to create.

Thus, individual characteristics such as initiative, risk tolerance, and seclf-confidence are
intertwined with the academic training they receive, which, being comprehensive and oriented toward
developing entrepreneurial skills, enhances their ability to identify business opportunities.

Likewise, the economic, social, and cultural context in which they operate, including support
networks, public policies, and family environment, plays a determining role in their motivation to start a
business. Together, these elements shape a dynamic entrepreneurial profile that demands more
personalized educational strategies and policies to promote entrepreneurship that are linked to the
students' realities.
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Finally, promoting entrepreneurship among students of the Bachelor's Degree in Administration
not only strengthens their professional development, but also contributes to the generation of decent
employment, promotes innovation, economic diversification, and responds to the needs of the context,
inclusion, and sustainable development.
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