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The main contributions of this research are the perspectives that students in the Bachelor of Accounting program 

have regarding their professional development, particularly entrepreneurship, and it determines whether 

accounting students have the necessary knowledge to become entrepreneurs and whether they are interested in 

pursuing entrepreneurship as a career path. Therefore, we can conclude: 

 

− There appears to be little direct interest in entrepreneurship, but when asked if they would like to be their 

own bosses, most say yes—in contrast to their responses regarding areas of professional development. 

 

− This attitude toward entrepreneurship is partly due to the fact that methodologies and books on business 

plans are very generic and do not adapt to regional needs. 

 

− Students acknowledge that their degree program provides them with many tools, but the problem arises 

when applying them, as these tools are not adapted to the regions where the programs are offered, limiting 

their confidence in viewing entrepreneurship as a career option 
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Abstract 

                                                                        
Interdisciplinary trends emerge when a phenomenon becomes globally relevant. In this context, entrepreneurship 

has become a key element in the evolution of humanity, particularly because technological entrepreneurship has 

changed the course of other disciplines, such as economics and finance. Likewise, sustainability has ceased to be 

only a trend and has become a necessity to preserve ecosystems while continuing the economic growth of local 

communities. In contrast, the Accounting Academic Program has probably lost prominence, based solely on the 

demand from prospective students. However, by combining this discipline with the concepts of sustainable 

entrepreneurship, an opportunity is created to conduct research using both qualitative and quantitative approaches. 

Therefore, the purpose of this study is to analyze Accounting students' perspectives on the opportunities and 

benefits of sustainable entrepreneurship, considering its importance for economic, social, and environmental 

development. 

 
Visión del estudiante de contaduría sobre el emprendimiento sostenible 

     

Objetives  Methodology  Contribution 

     

To analyze the intentions of students in the 

Bachelor’s Degree in Accounting regarding 

sustainable entrepreneurship as an alternative 

career path. 

To determine whether students believe that 
the education provided by the degree program 

equips them with the necessary tools to 

successfully manage a startup. 
 

 

 An applied and descriptive study was 

conducted using a mixed-methods approach 

combining qualitative and quantitative 

methods. Field research was also carried out 
by administering a questionnaire to 

accounting students to illustrate the 

questions, identify their opinions, and 
provide an interpretation. 
 

 
 

 According to the responses, accounting students 

today have little interest in starting their own 

businesses, but when it comes to being their own 

bosses, the students also felt that their degree 

provided them with important tools, especially 

in the areas of finance and tax law. 
 

 

 

Sustainable Entrepreneurship, Accounting Students, Sustainability 

 

Resumen  
 

Las tendencias interdisciplinarias surgen cuando un fenómeno adquiere relevancia global. En este contexto, el 

emprendimiento se ha consolidado como un elemento fundamental para la evolución de la humanidad, 

especialmente por el impacto de los emprendimientos tecnológicos en ámbitos como la economía y las finanzas. 

Asimismo, la sostenibilidad ha dejado de ser únicamente una tendencia para convertirse en una necesidad que 

busca preservar los ecosistemas sin limitar el crecimiento económico de las localidades. En contraste, el Programa 

Académico de Contaduría ha perdido notoriedad debido a la disminución en la demanda estudiantil. Sin embargo, 

al integrar esta disciplina con el emprendimiento sostenible se abre una oportunidad de investigación desde 

enfoques cualitativos y cuantitativos. Por ello, el objetivo de este estudio es analizar la visión de los estudiantes 

de Contaduría respecto a las oportunidades y beneficios que ofrece el emprendimiento sostenible, considerando su 

importancia para el desarrollo económico, social y ambiental. 

 
Visión del estudiante de contaduría sobre el emprendimiento sostenible 

     

Objetivos  Methodología  Contribución 

     

Analizar cuales la intención de los estudiantes 

de la Licenciatura en Contaduría para tomar 

como una alternativa de desarrollo el 

Emprendimiento sostenible.  

Conocer si los estudiantes consideran que la 

formación de la licenciatura les da las 

herramientas necesarias para administrar de 

forma exitosa un emprendimiento. 

 

 Se realizó una investigación de tipo aplicada 

y descriptiva, con un enfoque mixto 

cualitativo-cuantitativo, se aplicó 
igualmente la técnica de investigación de 

campo al aplica un cuestionario a 

estudiantes de contaduría para graficar las 
preguntas y discernir sus opiniones, para dar 

una interpretación. 

 

  

Según las respuestas los estudiantes de 

contaduría hoy tienen poco interés de 

emprender, pero si piensan en ser sus propios 

jefes, los jóvenes también opinaron que la 
licenciatura les proporcionaba herramientas 

importantes, especialmente financieras y 

legales-fiscales 

 

 

Emprendimiento Sostenible, Estudiantes de Contaduría, Sostenibilidad 



116 

 

 

Introduction 
 

The main focus of this research is to examine how accounting students’ interest in professional 

development has evolved from 2018 to the present day. Surprisingly, the study found that one of the 

preferred areas of professional development for accounting students was entrepreneurship; perhaps 

sustainable entrepreneurship was not yet a topic of discussion at that time, as it was not as much of a 

trend then as it is now. This study stems from the idea that it is important to create regional methodologies 

for entrepreneurship, as it has been observed that existing approaches are very generic and fail to take 

into account the socio-economic context of the regions. This could possibly be a cause of discouragement 

amongst students, as it is not the same to pursue entrepreneurship in a city where online businesses are 

gaining prominence, both for conducting transactions and for promoting themselves, compared to a 

suburbanised area where traditional forms of trade and agricultural activities predominate. 

 

Hence the question of what role entrepreneurship plays for accountancy students – 

entrepreneurship as an alternative for professional development – and where we found some surprising 

answers. We also sought to understand their views on sustainability in their activities, particularly in 

relation to entrepreneurship. 

 

The hypothesis to be tested was that, as accounting students are closely linked to the business 

environment, entrepreneurship should be one of their main options for professional development. For the 

research, I took a small sample from three higher education institutions: ESCA (Tepepan and Santo 

Tomás), the Technological Institute of Higher Studies of San Felipe del Rincón, and the University of 

Ixtlahuaca, where a questionnaire was administered to gauge their concerns. 

 

Methodology 

 

This is an applied research study with a descriptive approach, seeking to examine studies related to the 

profile of accounting students and their perspective on professional development within the field of 

entrepreneurship. 

 

The research adopts a qualitative-quantitative approach, as we will first analyse the characteristics 

of the graduate profile for students on the Bachelor’s degree in Accounting and Entrepreneurship, and 

examine how students perceive the programme’s provision of tools to support their entrepreneurial 

endeavours. The quantitative aspect involves the use of surveys to measure, in percentage terms, students’ 

perceptions when considering entrepreneurship as a form of professional development. 

 

This was complemented by deductive, analytical and synthetic research methods, utilising various 

sources to conceptualise the necessary topics and provide a coherent explanation. 

 

Results 

 

Today, entrepreneurship appears to be the aspiration of a large proportion of university students, but there 

is also a desire to change the world; this is reflected in the drive to create sustainable enterprises – that 

is, to develop purpose-driven business models that enable a better future. That is why, in this study, we 

will seek to determine whether accounting students are committed to sustainable entrepreneurship in 

accordance with the principles of the UN’s 2030 Agenda. We will therefore begin by defining certain 

concepts, such as entrepreneurship, an entrepreneur and the profile expected of an accounting student. 

 

Next, we will highlight key aspects of the graduate profiles for the Bachelor’s degree in 

Accountancy from the higher education institutions that took part in a survey regarding their expectations 

for their students’ entrepreneurial activities. 

 

The University of Ixtlahuaca (CUI) defines the graduate profile for accounting students as 

follows: “Professional training in the field of public accounting in Mexico encompasses a set of technical, 

analytical and ethical competencies that enable graduates to function effectively in complex and changing 

economic contexts. In general terms, this involves monitoring and reporting on the financial, tax and 

legal status of organisations, in accordance with current national and international regulations”  

(Universidad de Ixtlahuaca CUI, s.f.). 
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At the San Felipe del Progreso Institute of Technology, this vision is broadened to include 

competencies aimed at designing, implementing, monitoring, evaluating and advising on financial, 

administrative, tax and audit information systems; developing and evaluating investment projects in line 

with the needs of the environment; and fostering the creation of new businesses.  (Tecnológico de 

Estudios Superiores de San Felipe del Progreso, s.f.). 

 

For its part, the Higher School of Commerce and Administration (ESCA) at the National 

Polytechnic Institute incorporates cross-cutting dimensions such as leadership, critical thinking, 

professional judgement and complex problem-solving, in addition to the use of information technologies 

and the management of values and professional ethics.   (Instituto Politécnico Nacional, s.f.). 

 

Box 1 

 

Table 1 

Matrix on Graduate Profiles for the Bachelor’s Degree in Accountancy 

 
Competition / Scope UICUI University of Ixtlahuaca 

CUI 

ESCA (IPN) TESSFP Technical College, 

San Felipe del Progreso 

Financial, tax and 

legal control 
✓ Yes 

Monitor and report on the 

financial, tax and legal situation 

in accordance with national and 

international regulations. 

✓ Yes 

Professional judgement and 

decision-making in complex 

regulatory contexts. 

✓ Yes 

To design, implement and 

monitor financial, 

administrative, tax and audit 

information systems. 

Information 

technology 

~ Parcial 

Mentioned in the general profile 

as part of the globalised context. 

✓ Yes 

Explicit use of ICT as a 

cross-cutting dimension of 

the profile. 

✓ Sí 

Information systems 

integrated with financial and 

administrative management. 

Critical thinking and 

problem-solving 

~ Parcial 

Implicit in training for complex 

economic contexts. 

✓ Yes 

Explicit competences: 

critical thinking, complex 

problem-solving and 

professional judgement. 

~ Parcial 

Implicit in the evaluation and 

advice on investment 

projects. 

Investment and 

feasibility projects 

– In the explicit 

It is not mentioned directly in the 

available profile. 

~ Parcial 

Involved in strategic 

decision-making and 

problem-solving. 

✓ Yes 

Develop and evaluate 

investment projects in line 

with local needs. 

 

Entrepreneurship and 

business creation 

~ Parcial 

Not explicitly stated; the study 

questions whether training fosters 

an entrepreneurial spirit. 

~ Parcial 

Not explicitly stated; the 

profile focuses on technical 

and cross-functional skills. 

✓ Yes 

"Fostering the creation of 

new businesses" as a stated 

objective. 

Ethics and 

professional values 
✓ Yes 

Ethical skills as part of the general 

education programme. 

✓ Yes 

Values and professional 

ethics explicitly mentioned 

as a cross-cutting dimension. 

~ Parcial 

Implicit in the regulations and 

responsible advice. 

Leadership and 

management skills 

– In the explicit ✓ Yes 

Leadership as a cross-cutting 

dimension specified in the 

profile. 

– In the explicit 

A globalised context / 

strategic decisions 
✓ Yes 

A profile geared towards complex 

and changing global economic 

contexts. 

✓ Yes 

Strategic decision-making in 

globalised environments. 

~ Parcial 

Implicit in the assessment of 

the environment for 

investment projects. 

Note ✓ Yes Competence explicitly stated in the learning outcome    ~ Partial Present implicitly or indirectly – Not explicit 

No reference in the analysed excerpt. 
 

Source: Compiled by the author (based on the organisations’ websites) ESCA, UICU y TESSP) 

 

As can be seen from the above, this is a multidimensional profile, positioning the chartered 

accountant as a professional with sound technical training who is capable of making strategic decisions 

in globalised environments.  

 

https://tessfp.edomex.gob.mx/contador_publico
https://www.escasto.ipn.mx/oferta-educativa/ver-carrera.html?lg=es&id=48&nombre=Contador-P%C3%BAblico
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However, it is worth asking to what extent such training fosters an entrepreneurial spirit and, more 

specifically, a focus on sustainable entrepreneurship. The link between accounting skills and 

entrepreneurial culture represents an area of opportunity that this study aims to explore. We shall now 

move on to the conceptualisations, focusing on the concept of the entrepreneur: 
 

From a psychological perspective, it is argued that the entrepreneur is not defined solely by the 

act of setting up a business, but by a set of cognitive, attitudinal and behavioural traits that distinguish 

them as an agent of social and economic transformation. From a classical perspective, Richard Cantillon 

conceived of the entrepreneur as the agent who combines means of production to obtain a new product, 

whilst Jean-Baptiste Say added to this definition the dimensions of leadership, foresight and the ability 

to mobilise resources towards more productive uses. (TITO DUARTE, 2009).   

 

Entrepreneurship has been recognised as a key element in global economic and social dynamics. 

According to the Global Entrepreneurship Monitor (Global Entrepreneurship Monitor, 2026), 

entrepreneurship is defined as “any attempt to create a new business or enterprise, such as self-

employment, a new business organisation or the expansion of an existing business, by an individual, a 

team of individuals or an established company”. This definition allows us to understand entrepreneurship 

not only as the creation of new economic entities, but also as a continuous process of value creation in 

different contexts. 

 

Having recognised entrepreneurship as an alternative for economic development, it is necessary 

to address a factor that precedes the creation of an entrepreneurial venture: entrepreneurial intention. 

According to Icek Ajzen, this intention depends on three factors: attitude towards entrepreneurship, 

perceived social influence and perceived personal ability  (Ajzen, 2004). In the university setting, this 

means that students are more likely to become entrepreneurs when they find the prospect appealing, 

receive support from those around them and feel prepared. 

 

In this regard, entrepreneurial education represents a key element within higher education 

institutions, aiming to equip students with the knowledge, skills and attitudes necessary to transform 

ideas into start-ups, covering a wide range of areas including innovation, leadership and management, 

amongst others. 

 

In this context, accountancy students possess characteristics relevant to successfully launching a 

business, owing to their technical training in areas essential to any business. Whilst during their academic 

career they acquire a range of knowledge that can help facilitate entrepreneurship, they do not always 

possess the entrepreneurial drive, nor consequently a full understanding of what the entrepreneurial spirit 

entails. 

 

Furthermore, an entrepreneurial methodology enables the development of key competencies such 

as resilience, critical thinking, experimentation and evidence-based decision-making (Guzmán, 2025). In 

this way, having a clear methodology increases the chances of success and reduces common errors 

associated with improvisation. 

 

Finally, sustainability refers to meeting current needs without compromising the ability of future 

generations to meet their own, ensuring a balance between economic growth, environmental protection 

and social wellbeing  (CINIF, 2021). This principle, which emerged from the sustainable development 

paradigm, has established itself as a guiding criterion in the evaluation of productive projects and public 

policies in the 21st century, becoming an essential benchmark for any venture that aspires to generate a 

positive impact and endure over time. 

 

Furthermore, the concept of sustainable entrepreneurship has gained prominence today; this is 

understood as entrepreneurship that seeks not only to generate economic benefits but also to contribute 

to social well-being and environmental protection. According to the United Nations, this type of 

entrepreneurship is linked to the three fundamental pillars of sustainability: economic growth, social 

inclusion and environmental protection (Universiadad Católica de Andrés Bello, 2023). In the university 

context, sustainable entrepreneurship represents an opportunity for students to develop innovative 

projects capable of meeting the needs of their community or region in a responsible manner.  

 

 

https://www.gemconsortium.org/wiki/1149
https://www.sciencedirect.com/science/article/abs/pii/074959789190020T?via%3Dihub
https://www.researchgate.net/publication/395234290_Metodologias_de_Emprendimiento_Innovacion_Inspiracion_y_Didactica_para_Nuevas_Generaciones
https://egresados.ucab.edu.ve/la-ucab-impulsa-la-empleabilidad-joven-con-la-nueva-edicion-de-su-semana-empresarial/
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For accounting students, this approach is particularly relevant because their academic training 

enables them to assess the financial viability of projects, manage resources and promote sustainable 

business practices that foster the continuity and growth of businesses. (Universiadad Católica de Andrés 

Bello, 2023) Furthermore, the concept of sustainable entrepreneurship has gained prominence in recent 

times; it is understood as entrepreneurship that seeks not only to generate economic benefits but also to 

contribute to social wellbeing and environmental protection.  

 

According to the United Nations, this type of entrepreneurship is linked to the three fundamental 

pillars of sustainability: economic growth, social inclusion and environmental protection (Universiadad 

Católica de Andrés Bello, 2023). In the university context, sustainable entrepreneurship represents an 

opportunity for students to develop innovative projects capable of addressing the needs of their 

community or region in a responsible manner. For accounting students, this approach is particularly 

relevant as their academic training enables them to assess the financial viability of projects, manage 

resources and promote sustainable business practices that support the continuity and growth of 

businesses. (Universiadad Católica de Andrés Bello, 2023). 

 

Continuing on the theme of sustainable entrepreneurship, it is necessary to address the issues 

surrounding the SDGs. According to the survey results, young people today view entrepreneurship as a 

source of professional development and as a means of creating jobs in their communities; this aligns with 

SDG 8, whose objective is “to promote inclusive economic growth and employment and decent work for 

all.” (ONU, 2020). Another aspect that young entrepreneurs seek to prioritise is sustainability from the 

perspective of environmental awareness, where they take the environment into account in the processes 

and materials they use for production; this aligns with SDG 12, whose objective is to “ensure sustainable 

consumption and production patterns”. (ONU, 2020). 

 

The perspective on entrepreneurship held by students of Public Accounting enables the 

development of a methodology that responds to the specific needs and characteristics of this segment of 

the student population. In a context where entrepreneurship is becoming increasingly relevant to 

professional training, it is essential to gain an in-depth understanding of the views held by future 

accountants on this subject. 

 

To carry out the study, a questionnaire was designed as the research instrument. To measure the 

responses, it was decided to use a Likert scale to facilitate data collection, as this aims to assess students’ 

perceptions and attitudes towards entrepreneurship, thereby streamlining the interpretation of the results. 

The survey was administered to students at four higher education institutions (HEIs): the University of 

Ixtlahuaca CUI, ESCA Tepepan, the Technological Institute of Higher Studies of San Felipe del Progreso, 

and the Higher School of Commerce and Administration (ESCA Santo Tomás). The selection of these 

institutions ensured a diverse sample, as it included campuses located in different areas and with different 

academic profiles, which enriches the analysis and makes the results obtained more representative. 

 

In total, 84 completed questionnaires were collected from current students on the Accounting 

degree programme at the aforementioned institutions. The research questionnaire comprised 24 

questions, carefully structured to explore various aspects relating to the students’ entrepreneurial outlook, 

such as their motivations, prior knowledge of entrepreneurship, willingness to start a business, and their 

perception of the role of their accounting education in that process. 

 

The results presented below offer an initial insight into the entrepreneurial profile of accounting 

students and lay the foundations for the development of strategies and methodologies to strengthen this 

aspect of their professional training. 

 

Figure 1 will enable us to understand the motivation and interest of students in this discipline 

regarding entrepreneurship as an alternative route for professional developmen 

 

 

 

 

 

 

 

https://egresados.ucab.edu.ve/la-ucab-impulsa-la-empleabilidad-joven-con-la-nueva-edicion-de-su-semana-empresarial/
https://egresados.ucab.edu.ve/la-ucab-impulsa-la-empleabilidad-joven-con-la-nueva-edicion-de-su-semana-empresarial/
https://egresados.ucab.edu.ve/la-ucab-impulsa-la-empleabilidad-joven-con-la-nueva-edicion-de-su-semana-empresarial/
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Section I. Motivation and entrepreneurial interest among accountancy students 

 

Box 1 
 

 
Figure 1 

Motivation and entrepreneurial interest 
Source: Compiled by the author, based on the results of the questionnaire administered 

 

How keen would you be to run your own business? 

 

As regards the desire to own one’s own business, the results show a largely favourable trend: 

approximately 61 per cent answered ‘very keen’ and around 18 per cent ‘somewhat keen’, with more 

than 79 per cent of responses falling into the higher categories, whilst ‘not very keen’ and ‘not at all keen’ 

were practically negligible. This suggests that the vast majority of accounting students harbour a genuine 

aspiration towards entrepreneurship, which provides a solid starting point for the development of 

methodologies geared towards this aim. 

 

Would you prefer to be your own boss rather than work for someone else? 

 

With regard to a preference for professional autonomy, around 65 per cent stated that they would very 

much prefer to be their own boss, whilst approximately 14 per cent answered ‘somewhat’, leaving ‘a 

little’ and ‘not at all’ with minimal representation. This finding suggests that professional independence 

is a value actively sought after by the majority, which reinforces the importance of integrating 

entrepreneurial content into the degree programme’s curriculum. 

 

Would you be willing to start your own business, even if it involved risks? 

 

As for risk tolerance, around 61% indicated that they would be very willing to start their own business 

even whilst being aware of the implications, and around 16% answered ‘somewhat’. The ‘little’ and 

‘none’ options were marginal. This indicates that students do not perceive risk as a decisive deterrent, 

but rather demonstrate a proactive attitude towards uncertainty – an essential trait in the entrepreneurial 

profile. 

 

Figure 2 will enable us to identify the level of financial and management knowledge that 

Accounting students consider they possess as a basis for starting a business. 
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Section II. Financial literacy and basic management 

 

Box 2 
 

 
Figure 2 

Financial literacy and basic management  
Source: Compiled by the authors, based on the results of a survey 

 

Do you know what sources of funding are available for starting a business?  

 

When examining knowledge of financing, the results paint a more modest picture: only 25 per cent stated 

they were very familiar with the available options, whilst around 40 per cent acknowledged knowing 

something, and a similar proportion reported knowing little or nothing. This knowledge gap is significant, 

as a lack of understanding of funding mechanisms can represent a real obstacle to the realisation of 

students’ entrepreneurial aspirations. 

 

Do you think an accountancy degree makes it easier for you to start a business? 

 

 As regards perceptions of the value of their accounting education, the data are favourable: around 48 per 

cent responded ‘a great deal’ and approximately 30 per cent ‘somewhat’, totalling nearly 78 per cent 

across the higher response categories. Students recognise their academic background as a competitive 

advantage for entrepreneurship, which lends legitimacy to the proposal to design entrepreneurial 

methodologies specifically tailored to this professional field. 

 

Figure 3 will enable us to understand students’ awareness of social, community and environmental 

impact as a component of sustainable entrepreneurship from a regional perspective.   

 

 Section III. Social, community and environmental impact and sustainability 

 

Box 3 
 

 
Figure 3 

Social and community impact and sustainability 
Source: Compiled by the authors, based on the results of a survey 
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Did you know that a business can be profitable whilst also looking after the environment? 

 

With regard to awareness of corporate sustainability, approximately 50 per cent answered ‘a lot’ and 

around 28 per cent ‘somewhat’, totalling more than 78 per cent across both categories. Only a minority 

indicated ‘little’ or ‘none’. This reflects that students have embraced the notion that profitability and 

environmental responsibility are not mutually exclusive, which provides a favourable foundation for the 

development of sustainable business models. 

 

Would you be interested in learning how to set up a sustainable business tailored to the needs of 

the community? 

 

As regards interest in sustainable entrepreneurship with a community focus, around 50 per cent expressed 

‘a great deal’ of interest and around 25 per cent ‘some’ interest, with approximately 75 per cent falling 

into the higher categories. This result is particularly relevant to the research, as it demonstrates a genuine 

demand amongst students for methodologies that link entrepreneurship to the local area, in direct line 

with the focus of this article. 

 

Do you think young people in your region have real opportunities to start a business? 

 

When probing the regional entrepreneurial ecosystem, the results are more mixed: although 40 per cent 

responded ‘very much’ and around 26 per cent ‘somewhat’, a significant proportion indicated ‘not very 

much’. This tension between personal aspiration and perception of the environment points to the need to 

strengthen not only the individual capabilities of the entrepreneur, but also the institutional and 

community ecosystem surrounding them. 

 

Figure 4 will allow us to explore the extent to which accounting students feel prepared to tackle 

the practical aspects of marketing, formalisation and the viability of a business venture. 

 

Section IV. Marketing, formalisation and business viability 

 

Box 4 
 

 
 

Figure 4 

Marketing, formalisation and business viability  
Source: Compiled by the authors, based on the survey results 
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Do you feel you have a clear understanding of the legal and administrative process for formally 

registering your own business? 

 

As regards knowledge of business formalisation, only 32 per cent stated they had a very clear 

understanding of the relevant procedures, whilst 39 per cent replied ‘somewhat’ and around 11 per cent 

‘not very much’. This gap is striking given that these are accountancy students, whose training should 

precisely equip them with these tools; it therefore represents a priority area for attention within the 

curriculum design. 

Do you feel capable of using digital tools (such as financial simulators, accounting software and AI) 

to forecast the costs of a start-up? 

 

Finally, with regard to digital skills applied to entrepreneurship, approximately 43 per cent feel very 

capable of using technological tools to forecast expenditure, and around 34 per cent replied ‘somewhat 

capable’. Whilst this reflects an acceptable level of technological proficiency, this competence is not fully 

established across the entire group, which presents an opportunity to integrate the use of digital 

technology as a cross-cutting theme in the entrepreneurial training of accountants. 

 

Figure 5 will enable us to identify which tools acquired during accounting training the students 

themselves consider most relevant and useful when starting a business. 

 

Which tools acquired during your accounting degree do you consider most beneficial for starting 

a business? 

 

Box 5 
 

 
 

Figure 5 

Which skills acquired during your accountancy degree do you think are most helpful 

for starting your own business? 
Source: Compiled by the author, results from the survey 

 

As regards the most highly valued accounting skills for starting a business, students identified the 

following as the most important: drawing up a business plan (75 per cent), keeping the accounts (63.1 

per cent), understanding taxation (52.4 per cent) and calculating costs and selling prices (56 per cent). 

This focus on skills with practical and immediate application reflects the fact that students associate their 

accounting profile primarily with operational and control functions within a business, recognising these 

as their greatest competitive advantage when it comes to entrepreneurship. 

 

Figure 6 will enable us to understand the areas of accountancy in which the surveyed students 

envisage their professional development, and to compare this perspective with previous benchmarks for 

the discipline.   
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Developing a business plan
Managing bookkeeping

Calculating costs and selling prices
Understanding taxes

Planning business finances
Making decisions based on accounting…

Preparing budgets
Evaluating whether a business is…

Complying with legal and tax obligations
Negotiating with suppliers and clients

Controlling business resources
Detecting and preventing fraud or errors

Managing payroll and staff payments
Seeking and managing financing

Reading and interpreting financial…

Which tools acquired in the Accounting program do you consider help you become an 

entrepreneur?

% of students Frequency
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In which area of accountancy are you interested in pursuing a professional career? 

 

Box 6 
 

 
 

Figure 6 

In which area of accountancy are you interested in pursuing a career? 
Source: Compiled by the author, results from the survey 

 

As regards the career aspirations of the students surveyed for 2026, the Cost Accounting field was 

the most popular choice at 25.3 per cent, followed by Taxation at 13.3 per cent, Audit at a firm and 

Finance at 12 per cent each, and Entrepreneurship at 9.6 per cent. These results contrast with those 

obtained in the February 2019 issue of the journal Veritas, published by the Mexican Institute of 

Chartered Accountants (Colegio de Contadores Públicos de México A.C.), in the article ‘Performance 

audit: measuring professional ethics’ (Castro Pérez et al., 2019), in which the survey was administered 

to 15 higher education institutions with a total of 703 responses. In that study, the primary interest of 

accounting students lay in working as tax specialists, finance professionals or entrepreneurs, whilst 

internal auditor, consultant, comptroller or civil servant were the options of least interest. This shift 

suggests that, despite the high level of interest in entrepreneurship recorded in other sections of the 

questionnaire, when planning their specific career paths, students continue to lean towards established 

technical roles within the accounting labour market. 

 

When considering this comparison, it is seen as an incentive for the Accounting degree 

programme, since whilst more disciplinary career options have emerged over the last decade, the 

discipline has lost popularity from an outsider’s perspective—that is, from outside the field; however, 

when the context is the degree programme itself and the professionals who impart this knowledge, the 

professional accounting career gains momentum, as its technical merits, competitiveness and, of course, 

individual benefits—which could include entrepreneurship—become apparent. 

 

Conclusions 

 

This follows our discussion of the profile of accounting students and their apparent lack of interest in 

entrepreneurship; however, when we asked in the questionnaire whether they would like to be their own 

bosses and run their own business, the majority answered in the affirmative – contrary to their responses 

regarding areas for development, and this allows us to see, as in the 2018 survey, that for many accounting 

students the topic of entrepreneurship is an important option. 

 

 

 

In which area of Accounting are you interested in professionally working?

Costing Tax Specialist Firm Auditing Financial

Entrepreneur General Accountant Public Official Independent Accountant

Internal Auditing Comptroller's Office Consulting
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Perhaps one of the main reasons for this among young accounting students is the way in which 

entrepreneurship is addressed in the various modules they study, and consequently the necessary impetus 

is not provided; or, as one of our hypotheses regarding entrepreneurship suggests, the methodologies or 

textbooks on business plans and investment projects are very generic, by which we mean they do not 

present methodologies tailored to regional needs, because starting a business in a developed society—

where technology is now a highly significant factor—is not the same as doing so in a rural community, 

where other factors influence its success and sustainability. 

 

As we can see from the survey, students mention that the degree programme provides them with 

many tools, but the problem arises when it comes to applying them, because often the way they are taught 

does not adapt to the regions where the programmes are delivered, preventing students from gaining 

greater confidence when discussing entrepreneurship as an alternative for professional development. 

 

Furthermore, when discussing sustainable entrepreneurship, it is essential that young people 

understand that the outcome of their entrepreneurial endeavours is often job creation; yet there is a strong 

temptation to resort to informal hiring practices, driven by a misguided notion of cost-saving, which runs 

counter to SDG 8, which calls for inclusive and decent work. It is also important to raise awareness that, 

in their methods of production and service provision, they must ensure that their processes do not harm 

the environment and that they use sustainable materials; furthermore, if they are involved in retail, they 

must ensure responsible consumption among their customers by selling products that align with the 

sustainability principles set out in the 2030 Agenda. 

 

In light of the above, there is a clear need for higher education institutions to better promote 

entrepreneurship through courses focused on these topics, as well as to develop appropriate 

methodologies tailored to their respective regions for setting up businesses that meet local needs. This 

marks the beginning of our research, through which we aim to develop a methodology that can more 

readily address the needs of the region to which the entrepreneur belongs. 
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