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Abstract 
 

We have heard of the word entrepreneur; it is usually understood to be a creator or founder of something 

new related to a novel product acting individually or with a group of friends or also called partners. 

Normally the entrepreneur occupies positions in business projects in which he is responsible for directing 

and organizing their birth and subsequently their operation. In this way, risks are assumed, mostly in the 

financial or economic aspect. One of the many challenges of the entrepreneur is corporate social 

responsibility since in these times it becomes more important. In this research that has been carried out 

in the South Zone of Tamaulipas on entrepreneurs we realize that the majority of them face the problem 

on the preparation of products with reference to the requirements that must be met to avoid causing 

damage to the environment in the preparation or presentation of said product and thus contribute to or 

have social responsibility before the final consumer. 

 

Entrepreneur, Social Responsibility, Product 

 

Resumen 

 

Hemos escuchado hablar de que la palabra emprendedor se suele entender que es un creador o fundador 

de algo   nuevo relacionado con un producto novedoso, actuando de manera individual o con un grupo 

de amigos, también llamados socios. Normalmente el emprendedor ocupa posiciones en los proyectos 

empresariales en los que se encarga de dirigir y organizar su nacimiento y posteriormente su 

funcionamiento. De esa manera se asumen riesgos, en la mayor parte en el aspecto financiero o 

económico. Uno de los tantos retos del emprendedor es la responsabilidad social empresarial, ya que en 

estos tiempos cobra mayor importancia. En esta investigación que se ha realizado en la Zona Sur de 

Tamaulipas, sobre los emprendedores, nos damos cuenta que la mayoría de ellos se enfrentan con la 

problemática sobre la preparación de los productos con referente a los requisitos que se deben de cumplir 

para no ocasionar daño en el medio ambiente, en la elaboración o presentación de dicho producto y así 

contribuir o tener responsabilidad social ante el consumidor final.  

 

Emprendedor, Responsabilidad Social, Productos 
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Background 

 

Nowadays, entrepreneurs in the southern area of Tamaulipas have proposed not only to start with a dream 

or an idea of setting up a business, but they are also concerned about the effects that they can have on 

society, from the perspective of the environment; this means how far their social responsibility as a 

company or entrepreneur would go, the duty to be and to know the guidelines that are attached to their 

company to comply with it and not to damage the environment.  

 

This leads you to take measures from the beginning of your business of what you can offer with 

your services or products and what damage it would cause. There are several damages that can be caused 

consciously or unconsciously, from visual noise, litter, sick buildings, etc. Entrepreneurs nowadays are 

influenced by or involved with globalisation, since for them in this world we live in is accelerated and 

changing, this challenge they face with respect to technology that evolves quickly to economic changes 

and that they must be prepared because if not their business disappears, since in experience it is known 

that in Mexico the life of a business is crucial the first 5 years, if it is not prepared it dies or you close the 

business (Alfa Mexico, n.d.). According to data on business units in the state of Tamaulipas there are 

132,950 (INEGI, 2021) where only 10% growth has occurred in the southern area of Tamaulipas with 

respect to entrepreneurs. This growth was with the pandemic year, as many of them were creative in 

bringing their products to the consumer's home and giving themselves the opportunity for a new way of 

doing business.  

 

Another form of support for entrepreneurs in the southern zone of Tamaulipas is the programme 

of the Ministry of Economic Development called "Made in Tamaulipas", which consists of giving 

economic support to new entrepreneurs to generate business and in this way allow the state of Tamaulipas 

to grow. Other programmes to support and generate economic spillover in Tamaulipas were 

implementing the #creerenvictoria was promoted in August 2023 for young entrepreneurs where they 

were given support for business development and implement opportunities for micro-enterprises to 

strengthen their finances, 

 

The National Chamber of Commerce, Services and Tourism of Tampico was founded on October 

21, 1909, under the Law of Chambers of Commerce of June 12, 1908. 69 presidents have led the Board 

of Directors throughout 108 years of history, from the founder Don Ricardo Everbusch, to the current 

C.P. Evaristo Guitron Moreno; who with special dedication to be worthy representatives of Organised 

Commerce have worked hard so that CANACO is always at the forefront in its promotional actions for 

a better Tampico as it is the city that impacts more in the southern zone of Tamaulipas. 

 

The National Chamber of Commerce (CANACO) Tampico, is an association of companies and 

entrepreneurs that subsists thanks to the monthly contributions of each of the partners who belong to the 

chamber and through which the association provides services to its members, ranging from consulting to 

hiring employees for these companies. 

 

In the National Chamber of Commerce, they are committed to continuous improvement, so they 

work to provide quality services, as well as a broad representation through membership to promote the 

activities of the trade, services and tourism sector; promoting the development of companies, according 

to the applicable regulations, capturing, understanding and satisfying the needs and expectations of their 

clients, as well as stakeholders; with a focus on processes, through the implementation of a Quality 

Management System based on the ISO 9001 standard (CANACO, 2019); giving the opportunity that in 

2020 the group of Young Entrepreneurs will be formally created. 

 

  The research is carried out with young people from the National Chamber of Commerce of 

Tampico who are leaders in the process of business development, who work in different sectors; they 

support each other by generating business roundtables to get to know each other and develop different 

social activities that contribute to society. Other commitments they have are with the environment, they 

recognise the importance of encouraging young people to take care of the planet, as their activities 

reinforce social awareness for future generations.  
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Box 1 

 

 
Figure 1 

Young Entrepreneurs    
 Source: Photo taken by Canaco Tampico. 

 

 

One of the activities carried out in collaboration with the Autonomous University of Tamaulipas, 

in the Faculty of Engineering Tampico, specifically in the Business Engineering degree, is to evaluate 

the projects of students in their final semesters who are about to graduate to see their feasibility, as well 

as to motivate students to make socially responsible products for the care of the planet, from the 

packaging, the development of the content of the product, investment, etc. This type of work developed 

by the Young Entrepreneurs of Canaco Tampico is through the agreement that exists with the University 

with Dual Education programmes.  

 

                               Box 2 

 

 
Figure 2 

Taken at the Social Projects exhibition event of the Business Engineering students with 

Young Entrepreneurs (evaluating). 

      

Problematic 

 

The problem in this research is that the entrepreneur is not really prepared from a business perspective, 

since, when they decide to start a business, neither the entrepreneur nor their employees have 

management training nor are they prepared in environmental issues; This leads us to make mistakes from 

an economic and marketing point of view, and when making decisions, they start to make mistakes.  

 

If we refer to the issue of corporate social responsibility, it is the last point in which they get 

involved, as they focus first on the product or service they offer to reach the consumer, make themselves 

known, and then on the part where they have an impact as a company (Barrera, 2021). Entrepreneurs are 

young people whose idea of setting up a business is based on needs that they see around them from their 

acquaintances and they think about providing a solution to these needs. 
 

Theoretical approach 

 

To talk about entrepreneurship is to form ideas, which, in turn, unfold talents that allow us to have or 

implement competitive advantages that are necessary in a company, so that measures can be established 

where teamwork or individual work has positive results that benefit and provide opportunities 

(Rodriguez, 2011).  
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When the word entrepreneur is used, it refers to someone who is risky, daring and sometimes 

even thought to be crazy, but it is simply someone who takes economic, financial and social risks and 

breaks with paradigms (Golan, 2022). Some authors who have defined the entrepreneur tell us or frame 

that, within occupations, entrepreneurship is instituted and as part of the work of the entrepreneur, it is 

corporate social responsibility that is responsible for the creation of professional advantage, adopting it 

as an instrument that allows the maximisation of strategic, labour and economic assets that they may 

have (Del Valle, 2017).  

 

As stated by Alcaraz, R. (2011), the entrepreneur is characterised by their ability to create and 

innovate, i.e. they go out of habit and do different things to improve what already exists. In which, of 

course, and with these capacities, they seek to acquire an adequate use of the resources that are available. 

At the same time and to establish the development of entrepreneurship and help in the function of 

organisations, according to (Hernández, 2017), it is necessary to apply actions, where aspects such as 

increase, create, reduce and eliminate are fundamental, and that at the time of implementing this process 

is seen with a perspective that generates a new value curve, for the organisation and those who work in 

it. For entrepreneurship to be continuous and progressive and to fulfil its function within the organisation, 

it is inevitable to identify an entrepreneur, not only with these characteristics, but also how they are used 

to their maximum advantage. 

 

Talking about entrepreneurship, with respect to social responsibility, are very strong concepts and 

when combined they can be powerful and have a great impact on society as they go hand in hand to make 

a social conscience, day by day we live a constant evolution and it is important to recognize the role of 

an entrepreneur, we know that many Latin countries are in economic growth as Mexico, Peru, Colombia, 

Chile, Argentina have experienced very similar situations in the commercial sphere. In the Peruvian 

context, entrepreneurs and companies play a role in creating positive change with respect to social 

responsibility; in the article by Córdova, F. (2023), he mentions the relationship between 

entrepreneurship and social responsibility, shades highlighted profiles, examines the advantages of 

addressing both areas and presents success stories at the national level in Peru. 

 

 In the previous paragraph I mentioned that Peru is a country very similar to Mexico both in its 

economy and in its business behaviour. 

Success Stories in Peru: 

 

"In Peru, there have been numerous success stories that combine entrepreneurship and social 

responsibility. For example, ‘EcoInca’ is a company that produces and markets organic products while 

empowering local indigenous communities, promoting sustainability and social inclusion. Another case 

is ‘Algramo’, a startup that offers bulk commodities, reducing the use of packaging and promoting the 

circular economy." 

 

Socially responsible entrepreneurship is a powerful tool to drive change in Peru. Entrepreneurs 

who care about the well-being of society and the environment have the ability to create innovative and 

sustainable solutions. When analysing this type of entrepreneurship that has taken place in Peru, we look 

at Canaco Tampico's entrepreneurial partner and see that they have very similar ideals regarding 

environmental care that they consider taking into account for their business, such as green products or 

green seals to raise awareness among consumers. This could be an advantage in the market. 

 

The transformative power of socially responsible entrepreneurship knows no limits. Now more 

than ever, it is essential to encourage and support those who work hard to combine business success with 

a positive impact on society. In Peru, this combination is generating real and lasting change, paving the 

way for a more just and sustainable future. 

 

Sustainable entrepreneurship for economic development is seen as a set of creative actions that 

are directed towards improving a critical situation or building something new, regardless of the resources 

available in the environment. The creative actions that lead to entrepreneurship depend exclusively on 

human capital, which is responsible for projecting strategic ideas capable of transforming situations that 

alter the proper functioning of business initiatives (Hernández, 2017). 
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Entrepreneurship to serve 

 

Many entrepreneurs think of a project or company only to make money. And earning money is essential, 

but being in a project only for the money that can be earned seems to us to be asking very little of life. 

You don't have to choose between earning money and doing what you like; you can do both at the same 

time; and the smartest thing to do is to choose both. Others think about a project or a company and simply 

concentrate on what they feel like doing and forget the economic factor. You know what happens, 

because it happens to about 85 per cent of entrepreneurial projects before they are five years old: they 

fail. We believe that focusing only on the economic aspect is a mistake, just as we believe that forgetting 

the economic aspect is a beginner's mistake that is very costly.  

 

The question you can ask yourself before starting a business is why you are starting a business. 

Be careful, because the question is not ‘why are you doing it’, but ‘what for’. The question is different 

and, therefore, the answer will also be different. If you know what you are doing it for, your chances of 

success soar (Konfio, 2021). 

 

In the magazine Entrepreneursship (2021), in one of its articles, carried out at the Anáhuac 

University in Mexico City, they comment that ‘The future of Mexico is not in the big companies, but in 

the thousands of small and medium-sized companies that every year venture to compete in this agitated 

and difficult market’. One of the questions we would ask ourselves or as many of those in business ask 

themselves is: Did you know that in Mexico there are 4 million 230 thousand SMEs, which contribute 

about 52% of the national GDP? Even more incredible is that 33% of these companies are created by 

entrepreneurs between 25 and 34 years old. Becoming a successful entrepreneur is still a difficult task, 

and although the country's economic landscape is changing, it is increasingly favouring young people. 

To succeed in business, an entrepreneur must have certain qualities that make him or her stand out, such 

as passion, determination and leadership. One of the commitments that the Autonomous University of 

the State of Tamaulipas has in coordination with the Canaco Tampico is to promote Dual Education, 

where students interact with private companies to put their knowledge into practice with the objective of 

developing entrepreneurship in them. 

 

Development 

 

The objective of the research is to understand the challenge faced by entrepreneurs in terms of corporate 

social responsibility in the development of their products and labels in order to make them known to 

consumers. 

 

The methodology used is a conclusive market research, which, when this type of research is used, 

allows us to know the needs of the client or subject to be investigated by means of statistics and allows 

us to make decisions immediately, we collected the information through a survey applied to entrepreneurs 

in the southern area of Tamaulipas, taking a sample of 332 entrepreneurs randomly selected from the 

database of the National Chamber of Commerce and Tourism Services of Tampico, this is done because 

the non-probabilistic method is used for random samples and thus, the analysis is fast; This type of 

sampling is by convenience as it depends on the experience and judgement of the researcher and allows 

us to make quick and quantitative decisions for the analysis of the results.  

 

The steps that were followed during the market research for the development are as follows: 

 

1. Establishment of the Need/Development of the Research Objective. 

2. Research Design/Data Sources. 

3. Data Base Analysis (Canaco Tampico) - Sample 

4. Development of the Measurement Instrument (Survey) 

5. Data Processing (Excel) 

6. Data Analysis 

 

Analysis of Results 

 

After having collected the information through an instrument, the analysis of the results of this research 

is as follows: 
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In this graph we can observe the orientation of the entrepreneurs regarding their object within the 

market. 33% of them are dedicated to the distribution of consumer products.  

 

Box 3 

 

 
Figure 3 

Distribution of consumer products  
Source: Own elaboration 

 

 

Box 4 

 

 
Figure 4 

Importance of Corporate Social Responsibility  
Source: Own elaboration 

 

Of the entrepreneurs surveyed, 57% believe that corporate social responsibility with the products 

and/or services they offer is of the utmost importance. This indicates that environmental issues are 

important for the entrepreneur. 
 

Box 5 

 

 
Figure 5 

Socially responsible company 
Source: Own elaboration 
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77% of entrepreneurs consider that their company or business is socially responsible. 

 

Box 6 

 

 
Figure 6 

Activities to be a Socially Responsible Company  
Source: Own elaboration 

 

In the previous graph, they were asked if their company was socially responsible, in which their 

answer was yes, and we were interested in the activities they carried out in view of this commitment, and 

38% of them told us that they focus on biodegradable product packaging. 

 

Box 5 

 

 
Figure 5 

Material used for the elaboration of the packaging of their product  
Source: Own elaboration 

 

This graph shows that 37% of the entrepreneurs seek to ensure that the materials they use for their 

products are friendly, and also that they are of high quality, which go hand in hand with meeting the 

expectations of their consumers. 

 

Box 6 

 

 
Figure 6 

Product differentiation from competitors  
Source: Own elaboration 
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Forty-one percent of the entrepreneurs say that their consumers prefer their products because they 

are environmentally friendly, and 35% consider them to be economical. 

 

This last graph shows the perception that the entrepreneur has of his business in the eyes of 

consumers, and how they identify him socially in contrast to his competitors.  

 

Box 7 

 

 
Figure 7 

Entrepreneur's perception of his competition 
Source: Own elaboration 

 

As we can see in this graph, the entrepreneur considers that he is at an average level; this tells us 

that he has to look for a more outstanding differentiation from his competitors so that his consumers do 

not have the opportunity to consider his competitor. 

 

Conclusions 

 

According to the results obtained, we can see that the entrepreneurs face difficult situations from the 

economic-financial aspect; it is not only thinking or having an idea to carry out the business, but also the 

commitments they have in the care of the environment, as well as making their consumers aware of the 

green products or the social responsibility they have as a company, we know that on this subject there is 

very little preparation for them as it is often handled as if it were a fashion to talk about this subject. But 

in conclusion and according to the results of the analysis carried out 77% consider that their company if 

it is socially responsible or at least complies with that responsibility, this is carried through their products 

taking care of the packaging so that it is biodegradable or does not pollute so much in the environment. 

 

Recommendations 

 

The recommendations given at the end of this research and presenting the results to the young 

entrepreneurs associated in Canaco Tampico were as follows: 

 

1. To carry out an analysis of the current situation with regard to their products that do comply with 

Corporate Social Responsibility with respect to having environmentally friendly products.  

2. Training of staff on the issue and its importance. 

3. Participation in updating events in relation to the use of technology, as nowadays they are 

immersed in this environment and it is evolving by leaps and bounds every day (Córdova, 2023).  

4. The Young Entrepreneur should keep in touch with the Chamber, as one of its main functions is 

to keep up to date on Social, Financial, Economic, Political, Fiscal, etc. issues.  
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