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Prologue

Within higher education institutions, one of the most relevant activities to be developed is research, in
addition to teaching and networking. But research would not be relevant if its results were not
disseminated. However, the processes of dissemination of research work often lead to a tortuous path
that ends up discouraging many who are dedicated to this work. Therefore, it is beneficial for novice
researchers to be motivated by those who already have more experience in such work, as shown in this
compilation. A work of dissemination of knowledge, which concentrates the efforts of a group of
collaborators dedicated to research at the Tecnoldgico de Estudios Superiores de Valle de Bravo, is the
result of years of this practice that today is materialized in this work. Undoubtedly, it lays the
foundations for the consolidation of research work where some researchers see that their results are
disseminated and serve for the training of professionals who form in the classrooms of this institution
in the first order, and secondly, to encourage teachers who have not yet explored these paths, to venture
to do so for the benefit of the entire community of the Tecnoldgico Nacional de México campus Valle
de Bravo mainly and certainly for those dedicated to this noble work that allows the advancement of
humanity.

GONZALEZ-FLORES, Adalberto



It contains nine refereed chapters dealing with these issues in Social Sciences.

As the first chapter, GONZALEZ, HERNANDEZ and VARGAS, review the bibliographic study
of some values contrasting them with some biblical passages obtained from the Latin American
Catholic Bible, addressing moral aspects that can be applied in organizations, MANDUJANO,
SANTILLAN, MENDOZA and MENDOZA, design and trace a route of Mazahua handicrafts in the
municipalities of Donato Guerra and Valle de Bravo, State of Mexico, Mexico; In order to promote the
cultural richness of the ethnic group, generating new expectations and socio-economic resources,
CASTELAN, designed and created a prototype of an ecological block using recycled materials such as
PET, unicel and natural ocoxal fibers, MENDOZA, MANDUJANO, MENDOZA and ECHAVARRIA,
develop and design an Ecotourism Route focused on the monarch butterfly species in the town of El
Capulin, with the objective of generating an economic benefit to the local population, ECHAVARRIA,
MANDUJANO, MENDOZA, and MENDOZA, elaborate a guide that fulfills the necessary requirements
to carry out an adequate inventory control of adventure tourism equipment, which is a necessity for the
Bachelor's Degree in Tourism of the TESVB, HERNANDEZ, SANTOS and GONZALEZ, identify the
causes of school desertion among the students of the Bachelor's Degree in Administration of the
Tecnoldgico de Estudios Superiores de Valle de Bravo, VARGAS & GONZALEZ, analyze the tax
situation of individuals in the wages and salaries regime in the municipality of Valle de Bravo, with the
objective of proposing strategies that generate an economic benefit derived from the management of
personal deductions, analyzing the factors and problems that have led to little or no filing of the annual
tax return, SANTILLAN, MORACHIS, SAUCE and DUBLAN, disseminate knowledge about cannabis
cuisine among culinary students, professionals and the general public. The methodology employed a
combination of quantitative and qualitative approaches to analyze the perception and understanding of
cannabis gastronomy within the population studied, MARTINEZ, NEPAMUCENO, GUERRERO and
LEON, seek to develop different routes focused on gastronomy, agriculture and the environment of San
Lucas. Likewise, as a means of dissemination, a website was implemented that will contribute to the
promotion, to strengthen the strategies and thus encourage tourism in the study area.
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Abstract

Aspects to be considered such as justice, kindness, equity, mercy and piety are not common in the
business world, especially when the market is perceived as a jungle where the law of the strongest
prevails, where what is pursued is to obtain a larger share of the market at any cost, with immoral
practices affecting employees, suppliers and customers. There are few, or perhaps none, when an
organization is managed considering these values. Therefore, the present study aims to review the
bibliography of some values contrasting them with some biblical passages obtained from the Latin
American Catholic Bible, addressing moral aspects that can be applied in organizations, whether for-
profit or not, with the intention of improving their performance that allows them to remain in highly
competitive markets or serve their customers in an assertive and empathetic way.

Equity, Piety, Mercy, Perception, Aims
Resumen

Aspectos a considerar como la justicia, la bondad, la equidad, la piedad y la misericordia, no son algo
comun en el mundo empresarial, sobre todo cuando se percibe al mercado como una selva en la que la
ley del més fuerte es la que prevalece, donde lo que se persigue es la obtencion de una mayor porcion
del mercado a costa de lo que sea, con practicas inmorales afectando a sus empleados, proveedores y
clientes. Son pocas las veces, o quizads nulas, cuando se administra una organizacion considerando
dichos valores. Por ello, el presente estudio tiene por objetivo el revisar la bibliogréafica de algunos
valores contrastandolos con algunos pasajes biblicos obtenidos de la Biblia Catdlica Latinoamericana,
abordando aspectos morales que puedan ser aplicados en las organizaciones, ya sea con fines de lucro o
sin ellos, con la intencion de mejorar su desempefio que les permita permanecer en mercados altamente
competidos o atender a sus clientes de forma asertiva y empaética.

Equidad, Piedad, Misericordia, Percepcion, Objetivos
1. Introduction

Aspects to be considered such as justice, kindness, equity, mercy and mercy are not common in the
business world, especially when the market is perceived as a jungle where the law of the strongest
prevails, where what is pursued is to obtain a larger share of the market at any cost, with immoral
practices affecting employees, suppliers and customers. There are few, or perhaps none, when an
organization is managed considering these values.

Therefore, the present study aims to review the bibliography of some values contrasting them
with some biblical passages obtained from the Latin American Catholic Bible, addressing moral
aspects that can be applied in organizations, whether for profit or not for profit, with the intention of
improving their performance that allows them to remain in highly competitive markets or serve their
customers in an assertive and empathetic way. Therefore, this paper highlights some important aspects
in the business environment such as foresight, work, days of rest, poverty and equality and
organizational values from a theoretical perspective, contrasting them with some biblical verses
obtained from the above-mentioned document.

2. Provision

The issue of foresight in the economic-administrative and social sciences is not specific to their
development, but has been mentioned before as a way of avoiding risks and losses with the intention of
preserving or maintaining a situation into the future; without it having been necessary to have an
academic background related to these disciplines.

The principle of foresight refers to the act of preventing an event or fact that will not necessarily
bring unpleasant consequences. For Campos (2018) the concept of foresight used in liability can be
understood as "the conduct aimed at anticipating the damages that may come from a behavior or an
event, in the face of future but normal contingencies that should have been forewarned".
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In the economic-administrative sciences, the term forecasting has a great deal of usability, since
emphasis is continually being placed, for example, on the forecasting of the exchange rate, which is
one of the most frequently dealt with topics in financial research, due to its importance in international
economic activity. Due to the complexity of the problem of predicting the behavior of exchange rates
and with the objective of obtaining the best results (De la Oliva de Con, Molina Fernandez, & Diaz
Rodriguez, 2022).

The truth is that economists are often identified with the magic of knowledge, that is, with the
fear of the unknown. They are also often linked to the nuclei of greater power within social
organizations. Consequently, they are asked to look into the crystal ball to divine the future, especially
in times of crisis. That is precisely where the problem arises, because the economy has hardly any
predictive capacity (Nieto Solis, 2016).

In the first book of the Bible, Genesis, there is an allusion to foresight, in chapter 41, verses 34
to 36: it points out:

Let Pharaoh appoint, moreover, intendants throughout the land, to collect the fifth part of the
harvest during these seven years of plenty. They shall collect all the provisions of these seven years of
plenty, and shall store the grain in the cities, where they shall keep it under Pharaoh's authority. In this
way there will be reserves in the country for the seven years of scarcity that will affect Egypt, and the
people will not die of hunger.

Therefore, this divine recommendation has been valid for more than three thousand years when
considering that it is good to save, recommending here the fifth part of the product of the good years to
face the periods of scarcity that could occur in the future. In this biblical passage, it must be
emphasized that what should be saved from the good years for possible future years of scarcity is the
product of human labor, not what could come providentially, by chance or stolen, such as an
inheritance, a draw, a robbery, etc.

So to make provision for the future with the fruit of labor is good, but to do so with gifts or not
stolen.

3. Work

Thus, the means to obtain fruit or wealth is work, understood as the process of transforming nature. For
Cristancho Giraldo (2022), work is considered as "an activity that allows man to produce goods and
services to satisfy his material needs. Therefore, it is a means to obtain utility and well-being at the
same time, without necessarily considering work exclusively as paid work; work in the community is
also contemplated".

Work, the provision of productive labor, has always constituted a factor of opposition or
conflict in any form of society: masters and slaves, lords and serfs, employers and workers, have been
protagonists and assumed in their respective historical contexts opposing statuses in relation to the
binomial provision of work-appropriation of the fruits or results thereof (Palomeque & Manuel, 2022,
p. 46).

On the other hand, the Mexican General Labor Law (2023) states that decent work should be
understood as: work in which the human dignity of the worker is fully respected; there is no
discrimination based on ethnic or national origin, gender, age, disability, social status, health
conditions, religion, migratory status, opinions, sexual preferences or marital status; there is access to
social security and a remunerative salary; continuous training is received to increase productivity with
shared benefits, and there are optimal safety and hygiene conditions to prevent occupational hazards.
That is to say that all human effort, whether paid or unpaid is called work, this is not new since the
following biblical passage states the following in the book of Exodus chapter 20, verses 9 and 10:

Work six days, and in them do all your work. But the seventh day is a day of rest, holy to the
LORD your God. Let no one work: neither you, nor your sons, nor your daughters, nor your male and
female servants, nor your female servants, nor your animals, nor the strangers who live in your country.
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Or as noted in the book of Ecclesiastes, chapter 3, verses 12 and 13: | saw then that your true
good is joy and doing good during your life. If one can eat and drink, if he finds happiness in his work,
that is a gift from God. Likewise, in the Book of Acts, chapter 20, verses 34 and 35: Look at my hands:
by them | have obtained what is necessary for myself and for my companions, as you well know. By
this example | have clearly taught you that you must work hard to help the weak. Remember the words
of the Lord Jesus: 'It is more blessed to give than to receive. Or as stated in Proverbs chapter 14, verse
23: Every labor has its reward, but that which remains in words leads to misery.

In this way, if the means for man to obtain the satisfactions for his life is given through physical
effort where they do all their work; that after that, it is pointed out as having to keep periodically a day
of rest or rest, which serves to replenish and recover the energies. In this way the rest or rest is also
necessary for the man who works.

4. Days of rest or vacation

Nowadays it seems that the failure to heed this mandate leads people to stress and the problems that
this evil brings, so it is also necessary to heed this biblical recommendation.

For Castafio (2022), work entailed in itself a destabilizing potential tied to the frenzy of daily
activities and the needs of survival, concentration, intensity, physical and mental demands. Tranquility,
happiness and exercise were erected as suitable bastions to protect against the harmful effects of work
discipline Rest was established as an imperative conquered through a system of continuous learning,
respecting the rhythms and cycles of the body and mind. This imperative was established in the midst
of a national context characterized by a labor legislation relatively favorable to these spaces of rest.

These benefits were incorporated into the legislations of the countries of the world despite the
fact that it was already a divine recommendation disclosed more than two thousand years ago. And that
now, as a result of not paying attention to this mandate is reflected in the detriment of human health
represented by occupational stress, which is defined in Cruz-Zufiga, Alonso, Armendéariz-Garcia &
Lima (2022) as:

Result of the relationship between the individual, the work environment and the individual
perception of threatening factors derived from work, which endangers physical, psychological and
social well-being and increases the probability of alcohol consumption. Reflected in the set of worries,
mortifications and nervousness that the worker has as a result of the high demands of his job, the work
environment, job insecurity and the worker's ability to respond to the demands or requirements of his
job.

The situation seems new, but in the biblical wisdom of more than two thousand years ago, at
least one day of rest was already recommended, but nowadays this is not the case since many people
carry out work activities at home on their days off and even during vacation periods, which causes an
imbalance in human health.

5. Poverty and equality

The human being seeks a utopia in relation to the distribution of goods, it always seems a search to
achieve equality or balance among human beings in such a way that the distribution of wealth in the
world seems equitable; however, the Bible points out that this is not possible, therefore, although it is
an end that humanity pursues, it will not be achieved. In Matthew chapter 26, verses 6 to 11

"Jesus was in Bethany, in the house of Simon the leper. A woman came to him while he was at
table with a precious marble jar filled with very expensive perfume, and poured it on his head. Seeing
this, the disciples protested, 'Why so much waste?' This perfume could have been sold very dearly to
help the poor. Jesus noticed this and said to them, "Why do you trouble this woman? What she has done
with me is really a good deed. You will always have the poor with you, but you will not always have
me.

However, human beings aim to end poverty and inequality as noted in Henriquez (2018):
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A theory of justice is that part of the philosophy of law whose purpose is to study the problems
concerning the fair distribution of goods, rights, duties or burdens among the members of a community.
Following Bobbio's reflections, justice refers to a harmonious or balanced order in which each party is
assigned that which corresponds to him, for which equality appears as a condition for the preservation
and achievement of this state. It is for this reason that the concept of equality is closely linked to
justice. Since equality is a concept that, in order to make sense, must be expressed in relational terms,
that is, between two or more subjects with reference to something, the various theories have
constructed arguments aimed at justifying that which is to be equalized, although they have differed in
nature. Thus equality has been postulated in relation to goods, rights, income, freedoms, resources,
opportunities, results, welfare or capabilities. It is the problem of the object of distribution.

In another of the books of the Bible it is pointed out how in a divine way the product of human
labor was distributed, as it is pointed out in the Book of Genesis chapter 47, verses 23 to 26:

Then Joseph said to the people, "You see, | have bought you and your land for Pharaoh. Here is
seed for you: sow the land. When the time of harvest comes, you shall give the fifth part to Pharaoh,
and the other four parts shall be for yourselves, as seed for sowing, and as food for you, your family,
and those in your household. They replied, 'Since you have saved our lives, please accept us as
Pharaoh's slaves. Thus Joseph imposed as a law, that the fifth part of the produce of the land of Egypt
should be given to Pharaoh, and that rule endures to this day. Only the land of the priests did not pass
into Pharaoh's possession.

With this it is biblically patented that there will never be equality in the distribution and
distribution of wealth and consequently the end of poverty is an unattainable utopia as the concept of
distributive justice that is "a more equitable and complete access to the fruits of economic growth™
(Sandel, 2020, p. 209), which before the Bible can be pointed out that until today it lacks support.

6. Organizational values

Every organization in operation determines its values that allow it to comply with a set of statutes that
it calls values that it sets when it implements and consolidates a business proposal; however, how they
arise or how they are determined. Thus, those who lead or participate in an organization, have the need
to design a framework of values that should be part of its corporate image, which includes the mission,
vision and organizational values. As organizations and companies consolidate, they also generate a
framework of values that govern their internal and external performance; that is to say, all the actors
where the company has influence must reflect those values. But how they are designed, what they are
based on or what is the basis for their development, is unknown or unclear.

At present, the determination of these corporate values has no legal, let alone moral, basis.

There may be 500 ways of shopping and even more, but 500 ways of conceptualizing the term
family, confronts us with the eclipse of family education, by the very fact that it is justified to
understand 500 ways of conceptualizing the construct "parents”. The company itself would eclipse its
strategies if each individual is left to express his ethical conduct as he sees fit, and the word corruption,
theft, bribery and fraud, would have a thousand ways of justified conceptualization and no one would
be able to sanction it if it were simply a matter of tolerating everyone expressing their subjectivity in
such a monstrous way.

And yet the company is not safe if the moral values of the household are destroyed in a million
little crystals..... This is a strong signal that morality cannot also be diluted into a million justified
behaviors because it simply represents the free expression of each person, even if this sounds out of
tune with a natural culture. And in order to have firm and strong values that build civilization and stop
this tide of worldliness, it is necessary to return to God, symbol of unity and strength and not of
dispersion and weakness. Another alternative confronts us with cultural destruction, the essence and
strength of civilization, and also the expression of successful business conduct (Santos Gutiérrez,
2016).
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The foundation for the design of business values should be the Bible, concepts such as piety and
mercy are not considered; generally, when an organization is created, it is assumed that it intends to
address a problem or a need identified in a market. Therefore, the answer through the proposal should
be based on organizational values. However, most of the time they arise from merely empty concepts,
without background and much less foundation, which leads to operate pursuing money and wealth,
without paying attention to them; that is to say that wealth becomes an end to achieve, when what
organizations should focus on achieving are the satisfaction of their customers, employees and society.

This leads organizations to various situations that go against morality such as offering products
or services of lower quality than they claim to have, selling products and services deceiving those who
buy them, promising to deliver them that do not fulfill what was promised; in short, defrauding, hiding
defects, errors or vices.

The source of values must be based on concepts such as piety, mercy, among others, concepts
that are little considered in business organizations. But what is piety, Rousakis (2022) exposes that
Euthyphro identifies piety with that which pleases the gods and is loved by them. Socrates accepts that
piousness is something loved by them, but objects that it is not pious because it is loved. Similarly, he
tries to show that the pious is a part of the just, but that not all justice coincides with piety, just as
respect does not coincide with all fear, although all respect presupposes a certain fear. As respect is part
of fear, and when there is fear there need not be respect, so when there is justice there need not be
piety, because piety is part of justice.

Thus piety has a part of justice, but not everything that is just is pious, in this sense to carry out
an entrepreneurial venture within the framework of the law, can be just, but not pious.

In "Man and the Divine", Maria Zambrano writes that piety is "that which deals with the unjust
and the just”. In her words, it is "knowing how to deal adequately with the other". Dealing adequately
with the other in situations of injustice refers to a commitment to coexistence in the symbolic order of
the mother. In fact, representations of women embodying this figure are frequent and pity has been and
is a universal sexed in feminine (Yago Alonso, 2014, p. 38).

In the dictionary of the Royal Spanish Academy, piety is defined with several meanings, which
in the order they are presented are the following:

a) Virtue that inspires, for love of God, tender devotion to holy things, for love of neighbor, acts of
love and compassion.

b) Intimate love that is devoted to parents and venerated objects.

C) Pity, mercy, commiseration.

d) Representation in painting or sculpture of the pain of the Virgin Mary when holding the corpse

of Jesus Christ descended from the cross (Real Academia de la Lengua Espafiola, 2023).

Mercy is defined as a virtue that inclines the spirit to sympathize with the sufferings and
miseries of others. Following St. Thomas, one has mercy when the subject considers the misery of
others as his own; hence the proper act of this virtue is to remove the misery of others (Zamora, 2017,
p. 298).

Mercy "expresses God's behavior towards the sinner, offering him one more possibility of
repentance, convert and believe™ (Maceratini, 2017, p. 68).

In this way, mercy is a verb in action, it is an experience full of joy, as an action detached and
carried out in absolute freedom to accentuate the attitude of compassion that a person should feel
towards another. Finally, every attitude of human mercy has its foundation in the mercy of God, since
he is the subject of the passive verb (Zufiiga, 2019).

In the same way as defined by the Royal Academy of the Spanish Language, mercy is defined
as:

a) Virtue that inclines the spirit to sympathize with the sufferings and miseries of others.
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b) Piece in the seats of the choirs of the churches to rest disguisedly, half seated on it, when one
should be standing.
C) Attribute of God, by virtue of which he forgives the sins and miseries of his creatures.

d) A small portion of something, as that which is usually given in charity or alms.

In both definitions, both of piety and mercy, it can be observed that they are a virtue and in both
they are related to love and devotion to one's neighbor. In the Bible, it turns in relation to it, that it is
necessary to consider in a business, of which some verses are quoted:

In the book of Exodus chapter 21, verses 33 and 34:

If one leaves a well open, or if he does not cover the well he is digging, and then an ox or a
donkey falls into it, the owner of the well shall pay the owner of the animals the price in money, but the
dead animal shall be his.

Although in this passage it seems that it does not have to do with mercy and mercy, love or
devotion to one's neighbor is present; as well as justice among men: as in the book of Exodus chapter
23, verses 1to 5, 8, 10 and 11:

Do not bear false witness or help the wicked by bearing unjust testimony. If you see the donkey
of the one who is evil to you fallen with the burden, do not pass over him, but help him to lift him up.
Receive no gifts, for gifts dazzle the prudent and harm the rights of the righteous. Six years thou shalt
sow thy fields and bring forth their fruits;" in the seventh year thou shalt not cultivate them and shalt let
them rest. The poor of your people shall eat what they find there, and if there is any left over, the
animals of the field shall eat it. You shall do the same with your vineyard and your olive grove.

Reference is also made to mercy and pity in the book of Leviticus chapter 19 verses 33 to 36;
and in chapter 23, verse 22 of the same book:

When a stranger lives with you in your land, do not molest him. You shall regard the stranger
who lives with you as one of your own, and you shall love him as yourself, for you also were strangers
in Egypt: | am Yahweh your God. Do not commit injustice in judgments, nor in measures of length,
weight, or capacity;' use just scales, just weights, just measures, and just sextuaries: 1 am Yahweh,
your God, who brought you out of the land of Egypt! When you reap the produce of your fields, you
shall not reap to the edge of the fields, nor gather the stray ears, but leave them for the poor and for
the stranger: | am Yahweh, your God.

Mercy, mercy and justice are evident in the book of Deuteronomy chapter 1, verses 16 and 17:

Then | gave the judges the following instructions: 'You shall hear the complaints of your
brothers, and you shall decide, whether the dispute is between an Israelite and his brother, or between
an Israelite and one of the foreigners who live among us. When they judge, they will not be influenced
by anyone, but will listen to the poor and the rich, to the powerful and the weak, and will not be afraid
of anyone, for judgment is God's business. If a problem is too difficult for them, they will pass it on to
me, and | will see it.

Another important concept to consider for entrepreneurs is that of restitution, which is nothing
more than returning what was asked for, used or wasted; the definition comes from the word restituir,
which comes from the Latin word restituere and means "to return something to the one who had it
before"”. Its lexical components are the prefix re- (backward) and statuere (to park, stop, place)
(Diccionario Etimoldgico, 2023). It is in this sense that the word restitute in essence is to return
something to the one who had it before, some testimonies of the restitutions will be able to shed light on
the appropriations and not the other way around, because -as Lacan points out- "(...) the true original
can only be the second by constituting the repetition that makes the first an act, since it introduces
there the aprescoup proper of the logical time™. Thus, we will be able to enter into what is necessary to
repair, to restore, even to heal for each one (Dominguez, 2019).

Thus restitution in the Bible appears in countless passages among them is in the book of Exodus
chapter 6, verses 1 to 56:
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If a thief, caught at night breaking into a house, is mortally wounded, the one who killed him
will not be blamed. But if he does so at sunrise, he shall be blamed. If someone does not have to return
what he has stolen, he shall be sold himself to pay for it. If what he has stolen is found alive in his
possession, whether it is an ox, a donkey or a sheep, he must pay back twice as much. If one lets his
cattle loose to graze in his field or in his vineyard, and the cattle graze in another's field, he shall
return with the best of his own field or of his own vineyard. If a fire is set in the bushes and it spreads
to fruit trees or crops in the field, the one who set the fire shall pay for the damage. When one gives to
another money or jewels in deposit, so that he keeps them, and they are stolen from the house of this
one, the thief, if found, will return double.

On the other hand, workers have the right to receive remuneration for the work performed, this
is called salary, which is defined in Article 83 of the Federal Labor Law of Mexico as the remuneration
to be paid by the employer to the worker for his work; it also states in Article 84 of said Law that the
salary is made up of the payments made in cash for daily fees, bonuses, perceptions, housing, bonuses,
commissions, benefits in kind and any other amount or benefit that is given to the worker for his work.
Article 88 of this Law states that the terms for the payment of wages may never be longer than one
week for people who perform material work and fifteen days for other workers (Justia México, 2023).
From what is established in the law, it must be emphasized that most people work for a salary and that
this salary must include all the benefits indicated at the time of the contract; likewise, that the term
agreed upon for the payment of the salary in the contract must be complied with by the employer, never
to the detriment of the worker.

In the Bible this is also established in a forceful manner as it is pointed out in the book of
Deuteronomy chapter 24, verses 14 and 15:

You shall not exploit the lowly and poor day laborer, whether he be one of your brothers or a
stranger in your land, in some of your cities. You shall pay him every day before sunset, because he is
poor, and because he is watching for his wages. Lest he cry out to Yahweh against you, for you would
bear a sin.

That is to say that the act of paying the salary to a person according to the agreed and worked
is an act of justice, but not to do it besides being unjust is constituted in an act that demonstrates
impiety and mercilessness; because undoubtedly every wage earner has the hope that at the end of the
working day agreed to receive his salary, if it is not realized, he will be in a condition of urgency,
because surely with it he will bring sustenance to his family. Not to do so is to not feel compassion for
him.

In business, the common thing is to try to get the greatest advantage between the disbursements
made, with respect to the price at which a product or service is sold, although it is never indicated if it
should be in an environment of justice, but rather that in most of the times it is sought to reduce the
costs when acquiring inputs of lower price, demeriting the quality of the final product or service, but
the most serious thing happens when it is indicated to sell a quantity or quality and to deliver another
demerited one to the consumer.

The Bible also makes reference to this in the book of Deuteronomy chapter 25, verses 13, 14
and 15:

Thou shalt not have in thy bag different weights, some greater and some lesser, neither shall
there be in thy house one great measure and one lesser. You shall have a just and exact weight, and
likewise a just and exact measure, that your days may be prolonged in the land which Yahweh your
God gives you.

Undoubtedly, business owners or entrepreneurs do not follow this recommendation, since in
many occasions we see practices in which they deliver less than the amount they say they give, that is
to say that their saying does not support their actions when selling a product or service, that will
sooner or later bring discredit to their business or enterprise. This is confirmed in the book of
Proverbs, chapter 11, verse 1:



Yahweh hates false scales, he is pleased with just weights Proverbs chapter 20, verse 10:
Double weight and double measure: jtwo things that Yahweh hates!
Conclusions

Every organization has within its organizational or business culture the definition of values that allow
its collaborators to act inside and outside the organization where they work. Many times these
corporate values are designed without considering a solid foundation that allows their implementation
and above all the objective for which they were formulated. Generally, their postulation comes from a
review of the values of some representative companies in the sector or of some global organizations,
which constitute entities to be followed, but which do not have any criteria for their implementation.

On the other hand, there is a moral foundation where human values are enunciated and founded
from a biblical perspective, being this the main foundation of human values that exist. Among these
values are justice, mercy, mercy, kindness, among others. However, when it comes to defining business
values, they are totally disregarded in the business world.

Therefore, when identifying and formulating the values of an organization, it is recommended
to follow the moral values coming from the Bible, despite the fact that in the business world
competition, positioning, leadership and competitive advantage are promoted; instead of sharing,
offering products and services without pursuing personal advantage and satisfaction, but as if they were
for consumption or personal use.

Undoubtedly the basis in the definition and implementation of values in an organization or
company considering biblical foundations, will lead to a better status to the company, since acting
without consideration of these biblical values, failure will be the destiny in the medium or long term.
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Abstract

The project is carried out with the participation of a student (thesis student) belonging to the Mazahua
Ethnicity, from the town of San Antonio de La Laguna, municipality of Donato Guerra, State of
Mexico, Mexico; which is currently marketing it. The Tourist Route is marked from the entrance to the
communities of San Antonio de La Laguna and San Simon de la Laguna, both with a significant
participation of the ethnic group (INEGI, 2021); until reaching the municipality of Valle de Bravo,
where crafts are sold in three predominant points: Plaza Mazahua, Valle de Bravo Crafts Market and
La Estrella Crafts Market. The predominant activities in the towns of San Antonio de La Laguna and
San Simon de La Laguna are: agriculture and livestock (on a smaller scale), and the production of
crafts; The main problem is that crafts do not have a market considered sufficient payment; The route
aims to attract a market to the aforementioned locations; Therefore, the objective of the project is to
design and trace a Mazahua Crafts Route, in the municipalities of Donato Guerra and Valle de Bravo,
State of Mexico, Mexico; with the purpose of promoting the cultural wealth of the ethnic group,
generating new expectations and socio-economic resources. The methodology that has been used is
mixed: quantitative (surveys and statistical data); qualitative (data generated in “focus group”);
descriptive (the key elements of the project are described); in addition to possessing a socio-
critical/reflexive critical paradigm (the individual constructs his reality, and from there transforms it as
a reflective critical creative subject). The results reflect the viability and profitability of the project
(Market study and financial study among others). The project begins to be put into practice, the
elements that needed to be evaluated have passed the test, the Mazahua Ethnicity needs to place their
products (handicrafts) on the market, at prices that are profitable for them. The academic value is
significant, the project provides information about the tourist elements implicit in the Mazahua
Ethnicity, and the practical implications will generate an economic benefit.

Participation, Ethnic, Municipalities, Reflexive, Viability
Resumen

El proyecto se lleva a cabo con la participacion de una estudiante (tesista) perteneciente a la Etnia
mazahua, de la localidad de San Antonio de La Laguna, municipio de Donato Guerra, Estado de
México, México; la cual se encuentra actualmente comercializando la misma. La ruta turistica se marca
a partir de la entrada a las comunidades de San Antonio de La Laguna y San Simén de la Laguna,
ambas con una participacion significativa de la etnia (INEGI, 2021); hasta llegar al municipio de Valle
de Bravo, donde se comercializan las artesanias en tres puntos predominantes: Plaza Mazahua,
Mercado de Artesanias de Valle de Bravo y Mercado de Artesanias La Estrella. Las actividades
predominantes en las localidades de San Antonio de La Laguna y San Simén de La Laguna son:
agricultura y ganaderia (a menor escala), y la elaboracién de artesanias; el problema principal es que
las artesanias no cuentan con un mercado considerado en pago suficiente; la ruta pretende atraer
mercado a las localidades mencionadas; por lo que el objetivo del proyecto es disefiar y trazar una ruta
de las Artesanias mazahuas, en los municipios de Donato Guerra y Valle de Bravo, Estado de México,
México; con la finalidad de fomentar la riqueza cultural de la etnia, generando nuevas expectativas y
recursos socio-econémicos. La metodologia que se ha utilizado es mixta: cuantitativa (encuestas y
datos estadisticos); cualitativa (datos generados en focus group); descriptiva (se describen los
elementos actores del proyecto); ademas de poseer un paradigma sociocritico/critico reflexivo (el
individuo construye su realidad, y desde ella la transforma como sujeto creativo critico reflexivo). Los
resultados reflejan la viabilidad y rentabilidad del proyecto (Estudio de mercado y estudio financiero
entre otros). El proyecto se inicia para llevarse a la préactica, los elementos que se necesitaban evaluar
han pasado la prueba, la Etnia mazahua necesita colocar sus productos (artesanias) en el mercado, en
precios que les resulten rentables. El valor académico es significativo, el proyecto aporta informacion
acerca de los elementos turisticos implicitos en la Etnia mazahua, y las implicaciones préacticas
generaran una derrama economica.

Artesanias mazahuas, Ruta turistica, Donato Guerra, Valle de Bravo, Estado de México
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Introduction

Mexico stands out as a nation with a wide cultural and social diversity, evidencing a multiplicity of
customs, traditions and beliefs that arise from the presence of diverse ethnic groups. This cultural
richness contributes to the country's unique identity. When examining the State from a social and
cultural perspective, specific characteristics can be identified that define similarities and differences
with the surrounding regions. Throughout history, human beings have preserved, transformed and even
adopted these particularities as an integral part of their identity (Alonso Martinez and Garcia Téllez,
2020).

The Mexican Republic is a country rich in culture, its 32 States that comprise it present
characteristic cultural richness, reiteratively dissimilar from one another, but in the end belonging to the
same geographical space.

"The importance of ethnic identity lies in the fact that it is a way of being, seeing and acting
creating a close relationship between its territory and the use of its resources as a means of subsistence
for a sustainable development model” (Nufiez Gonzélez, 2017).

The characteristic identity of the Mazahua ethnic group in the municipality of Donato Guerra,
settled mainly in the towns of San Antonio de La Laguna and San Simén de La Laguna, is marked, and
they create a correlation between their community and the use of the resources of their region for its
development. An ethnic group that definitely defends its distinctive elements (especially women).

Donato Guerra is a municipality in the State of Mexico, characterized by an important Mazahua
population, where in recent years some tourism and ecotourism activities have been implemented;
groups were formed, mainly artisan and commercial, and the production of local products has
increased, among which handicrafts are the most important, mostly by women's groups (Torres Limas,
Cruz Jiménez and Castillo Nechar, 2022).

Mazahua women are the protagonists of the elaboration of local handicraft products in the
municipality of Donato Guerra; they are the drivers of the domestic economy of the region, the
problem lies in the fact that the product of their efforts is not fairly remunerated; their handicrafts are
acquired in the market at lower prices.

The research project is carried out with the support of a thesis student of the Bachelor's Degree
in Tourism of the Tecnoldgico de Estudios Superiores de Valle de Bravo (TESVB); since in these
municipalities there is a great variety of handicrafts, and the possible economic impact that they would
have within these municipalities would be important. According to INEGI (2021), in the localities of
San Antonio de la Laguna and San Simén de la Laguna, there are substantial settlements of the
Mazahua ethnic group; these two localities boast the development of their community based on
agriculture and cattle raising on a low scale, and the elaboration of handicrafts typical of their culture;
The Mazahua ethnic group is usually located in rural areas, and their economy is based on agriculture;
they cultivate using the rain-fed irrigation system that is common, and rudimentary artificial irrigation
systems, since they do not have an important economy that provides sophisticated irrigation systems.

For their own consumption and for sale to the public, they grow beans, corn, squash, chili
peppers, sunflower flowers, some vegetables and fruit trees. It is important to mention that they are also
artisans, since they make tablecloths, napkins, purses, purses, Mazahua costumes, headbands, and
various products made from ocoxal (waste from some varieties of pine), among others.

All these products are offered in neighboring communities, so that they can buy in turn,
products of the basic basket; it could be mentioned that, in the month of August of each year for eleven
years, the famous "Regional Fair of the Mushroom™ has been carried out, where local handicraft
products are offered. The main objective of the project is to elaborate and outline a tourist route for
Mazahua handicrafts in the municipalities of Donato Guerra and Valle de Bravo, State of Mexico,
Mexico, in order to promote their cultural richness, generating new expectations and socioeconomic
resources.
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It is important to mention that in order to achieve the main objective, the secondary objectives
must be fulfilled. To achieve the strategy, the following tactics must be followed: to carry out the
mapping of the tourist route with the Global Positioning System (GPS), in such a way that the
important points in the route are covered. Promote the development of handicrafts in the tourism sector
of these municipalities. Another objective is to conduct a market survey to determine whether the
project is feasible and profitable in some Mexican states.

Conduct a market survey to know close impressions of the market segment among others in
Valle de Bravo. The main problem is the commercialization of Mazahua handicrafts through a tourist
route in the municipalities of Donato Guerra and Valle de Bravo, State of Mexico, Mexico; to achieve
the commercialization of their local product, generate fair income and employment for local
communities, decreasing social, cultural and ecological impacts in the locality.

A theoretical framework is presented with a contextualization of the research project that is
appropriate to it. The implementation of the Mazahua Handicrafts Route is intended to contribute to the
social welfare of the region, which is the main task of the research project presented. The hypothesis of
the project is focused on knowing if it is really feasible and profitable to put this route into practice, if it
will help to improve the economic flow of the region.

The strategy used in the project includes quantitative approaches, which include market
research and surveys; qualitative approaches, with focus groups; and descriptive approaches, where the
facts and elements of the project are detailed. This approach is based on a reflective
sociocritical/critical paradigm, where the individual constructs his or her perception of reality and
transforms it as an active and creative agent.

Methodology

The methodology that the project implements is quantitative (a market research and a market survey
are carried out), qualitative (focus groups are carried out), and descriptive (the facts and elements
representing the project are described); which has a reflective sociocritical/critical paradigm (the
subject constructs his reality from his perspective, and transforms it as an active and creative subject).

The thesis student of the Bachelor's Degree in Tourism of the Tecnoldgico de Estudios
Superiores de Valle de Bravo (TESVB); carries out a first reconnaissance on the route that should be
implemented in the tourist route in the municipalities of Donato Guerra and Valle de Bravo.
Quantitative research was carried out through a market research and a market survey, to know the
perspectives of the market segment according to the tourist route; the results obtained were positive, it
is revealed that the project is profitable and feasible. The market research is carried out through Google
forms, by Google drive, with a previously determined market segmentation; with a sample size
calculated in a specific way; with a minimum margin of error and a significant level of confidence.
Also a market survey in Valle de Bravo as a general and representative universe. The methodology is
quantitative due to the use of surveys, but it is not only this information gathering instrument, but there
are others to be implemented such as: leading questionnaire, observation and interview.

For the collection of information, the market research methodology of Miguel Santesmases
Mestre (2011) is followed.

The research plan comprises a set of activities that start with the identification of the problem to
be investigated, go through the definition, classification and measurement of the variables and their
expression in a form or questionnaire, and end with the analysis of the data and interpretation of the
results. Specifically, it includes the following stages:

Identification of the problem to be investigated.

Definition of the research objectives.

Determination of the type of research design.

Specification of the study hypotheses.

Definition, classification and measurement of the study variables.
Selection of the sources of information.

Design of the questionnaire or form for data collection.

NookrwdpE
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8. Design and selection of the sample (if applicable).

9. Data collection and processing.

10. Data analysis and interpretation of the results.

11.  Preparation of the research report (Santesmases Mestre, 2011).

The methodology of Santesmases Mestre (2011) provided the guidelines to carry out the market
research of the project, as well as the market survey, which will give the guideline to know if the
project is feasible and profitable.

The qualitative methodology essentially constituted the focus groups carried out with the people
involved in the development of the tourist route.

The descriptive methodology allowed the development of the tourist route, since it describes the
layout of the route (with coordinates). Subsequently, the data is fed into Google Earth for route
marking at satellite level, which results in a link to visualize the route and a QR code. A first route
layout was carried out, and then an adjustment was made to it.

A Social Media 5.0 is carried out to promote the route at reduced costs, with the generation of a
"free" content marketing, through digital applications (Apps) and digital platforms, which according to
the market segment are suitable.

Impact of the project on the community. The generation of economic benefits for Mazahua
artisans in the towns of San Simén de La Laguna and San Antonio de La Laguna, in the municipality of
Donato Guerra, and Valle de Bravo downtown area, with the implementation of the tourist route of
Mazahua handicrafts.

Results

The research project has been accepted in the Department of Science and Technology Research of the
TESVB; with registration code INVES0521-17. It has main results, secondary results and results to be
performed; and everything is registered in a Thesis, based on a schedule of activities starting on
September 1, 2021 and ending on August 31, 2023.

The main results are the following:

1. Marking and mapping of the tourist route of the Mazahua handicrafts with Global Positioning
System (GPS) and Google Earth (satellite mapping).

2. Market survey through Google forms by Google drive, for some states of the Mexican Republic
as a market segment.

3. Market survey in the municipality of Valle de Bravo, State of Mexico.

4. Design of Social Media 5.0 about the tourist route, to promote it at affordable prices (traditional
advertising is expensive compared to digital advertising), to the specific market segment.

5. Design of a catalog of handicrafts of the Mazahua ethnic group from the town of San Antonio

de La Laguna, San Simon de La Laguna and the municipality of Valle de Bravo, central zone.

6. Training to local people, about the management of the tourist route, by specialized personnel.

7. Tour the tourist route to carry out adjustments within the route, if so determined.

8. Simulation of tourist route.

9. Focus group meetings.
The results mentioned above are the main ones, but there are others:

1. Current regulations for commercialization of the route of the Mazahua handicrafts.

2. Search for investors interested in contributing capital to the tourist route.

3. Application of questionnaires to the locality involved in the route of the route, to know the
impressions in this respect.

4. Identify problems and solutions about the tourist route, for its implementation and

commercialization.
5. Adjustments in the layout of the tourist route.
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6. Visits to places where a tourist route similar to that of the research project is being carried out
for benchmarking purposes.
7. Design of a catalog of tourist attractions that are adjacent to the tourist route, to encourage the

affluence of tourism in the same one.

Financial plan of the tourist route, for profitability purposes.

9. Marking and layout of the tourist route with the Global Positioning System (GPS) and Google
Earth (satellite mapping) (see Image 1. Layout of the Mazahua Handicrafts Route, in the
municipalities of Donato Guerra and Valle de Bravo, State of Mexico, Mexico).

10.  Conduct a market survey through Google forms by Google drive, for some States of the
Mexican Republic as a market segment.

oo

The main results developed are as follows:

Target market. In the first instance, the municipality of Valle de Bravo, State of Mexico for
local market survey purposes (Market Survey); and the real target market, some States of the Mexican
Republic.

Market segmentation. Men and women between the ages of 22 and 55, socioeconomic level C-,
D+, D according to AMAI (Mexican Association of Market and Opinion Intelligence Agencies)
(AMAl.org, 2020; AMAL.org, 2022), no schooling, no nationality, who wish to take a tourist route and
wish to experience convivial tourism (rural tourism approach).

Sample size. It is based on the principle of equiprobability, which means that all individuals in
the selected sample will have the same probability of being chosen. This assures us that the sample
drawn will be representative. We will calculate the sample size, knowing the size of the unsegmented
population, since we have statistical data provided by the National Institute of Statistics and Geography
(INEGI) 2021.

Figure 1 Route of the Mazahua Handicrafts Route, in the municipalities of Donato Guerra and Valle de
Bravo, State of Mexico, Mexico

Source of Reference: Google Maps
Market survey States of the Mexican Republic.

Calculation of the sample size for the market segment, when the size of the segmented population is not
known, or the size of the unsegmented population is known. In the intercensal survey 2020, conducted
by the National Institute of Statistics and Geography (INEGI, 2021), 126 million 014 thousand 024
inhabitants were counted in the Mexican Republic (INEGI.org.mx, 2021), but the size of the target
market population is not known. With a margin of error of 4%. No knowledge of the size of the
population. Confidence level of 95%. Sample size: 601 surveys.
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Results of the surveys applied in the market research:

It is worth mentioning that the first two questions is to delimit the market segment, people who do not
belong to the market segment, the system is programmed so that it does not advance.

1. Sex of respondent.
Male: 50.8%
Female: 49.2%.

2. Resident of Valle de Bravo, Donato Guerra or outside these municipalities.
No: 39.9%
Yes: 60.1%.

3. Age ranges.

5-21 years: 40%

22-60 years: 55.4%

61-75 years and older: 4.6%.

4. Price willing to pay for the tourist route service.
From $500.00 to $1,000.00: 81.1%

More than $1,000.00: 13%

Less than $500.00: 5.9%.

5. Types of handicrafts you would like to know and buy along the tourist route.
Ceramics, wood, vegetable fibers: 61.4%

Marble, stone, glass: 26.6; metal, leather: 11%

Embroidery and textiles: 1%.

6. Preferred time of day to visit the tourist route.
Morning: 55.9%

Midday: 31.6%

Afternoon: 12.5%.

7. Activities to be carried out along the tourist route.

Handicraft workshop of loom, painted fabrics and embroidery: 45.5%
Exhibition of the elaboration of handicrafts: 22.3%

Creation of handicrafts by tourists: 32.2%.

8. Time they would like to invest in the tour of the tourist route.
1-2 hours: 33.9%

2-4 hours: 46.1%

More than 4 hours: 20%.

9. Type of tourist route.
Car: 29%

Walking: 50.5%
Horseback: 20.5%.

10. Would you like the tour guide to explain the origin of each craft?
Yes: 89.8%
No: 10.2%.

11. Have you heard about the handicrafts of Valle de Bravo and Donato Guerra, made by Mazahua
artisans?

Yes: 63.5%

No: 36.5%.
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12. Would you like to go on the Mazahua Crafts Route of Donato Guerra and Valle de Bravo?
Yes: 74.2%

No: 10%

Maybe: 15.8%.

13. To conduct a market survey in the municipality of Valle de Bravo, State of Mexico, Mexico.
Market survey in the municipality of Valle de Bravo. Calculation of the sample size for the market
segment, when the size of the segmented population is not known, or the size of the unsegmented
population is known. In the intercensal survey 2020, conducted by the National Institute of Statistics
and Geography, 61,590 inhabitants were counted in the municipality of Valle de Bravo, but the
segmented population size is not known. With a confidence level of 95%; margin of error of 10%.
Sample size is: 97 surveys.

14. Age ranges.
15-21 years: 24%
22-60: 72%
61-75: 4%

15. Do you know what a Mazahua Handicrafts Tourist Route is?
Yes: 31%

No: 55%

Maybe: 14%.

16. Do you consider that if the tourist route is implemented within the municipalities of Donato Guerra
and Valle de Bravo, the community would benefit from it?

Yes: 95%

No: 5%.

17. Do you consider that the increase in the number of tourists due to the implementation of the tourist
route will affect the way of life in the municipalities?

Yes: 44%

No: 56%.

18. Do you consider that the implementation of the tourist route within the mentioned municipalities is
important?

Yes: 96%

No: 4%.

19. What benefits do you consider for the municipalities with the implementation of the tourist route?
Job creation: 37%

Income: 19%

Economic: 20%

Attracting more tourists: 24%.

20. Would you like to participate in the development of the tourist route?
Yes: 81%
No: 19%.

21. Activities that you propose to make the tourist route attractive to tourists.
Workshops: 57%

Exhibitions: 35%

Galleries: 8%.

22. When the tourist route is implemented, would you be interested in acquiring one of the handicrafts
offered along the route?

Yes: 92%

No: 8%.
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10. Do you know the elaboration process of Mazahua handicrafts?
Yes: 51%
No: 49%.

Social Media 5.0 about the Tourist Route of Mazahua Handicrafts, as a tourist element of the
municipality of Donato Guerra and Valle de Bravo, State of Mexico, Mexico.

"Advertising is that activity that uses a series of creative techniques to design persuasive and
identifiable communications, transmitted through different media™ (Fisher, 2017). "The different
media"; it is considered that this could be the dilemma: traditional media or digital media; traditional
media (television, radio, printed magazines, newspapers, journals, flyers, leaflets, leaflets, banners,
non-digitized billboards) or digital media or Social Media 5.0 (Facebook, Instagram, Twitter,
YouTube, LinkedIn, Tik Tok).

Traditional advertising is that which has been used until the irruption of the internet and new
technologies in our lives. That is, we are talking about a time or stage that would cover from 1920 to
1990 (date in which it is considered that the internet caused a revolution worldwide, and in all known
sectors approximately), this traditional advertising persists, because today it is still used by many
companies or organizations to advertise in: advertisements for mass media, posters in public spaces,
merchandising, mailing or commercial mail at home, attendance at fairs and events) (Cabello, 2019).
Traditional advertising is in clear decline, in clear disuse; even though it has not completely
disappeared from the marketing jargon, it has some significant disadvantages compared to digital
advertising, but the most important one is considered: "the cost”. The cost of digital advertising is
lower than the cost of traditional advertising, and this is one of the points of its boom, the other of
course, is the emergence of new generations focused on Information and Communication Technologies
(ICT). Other elements can also be pointed out:

With a wide penetration of the use of cell phones (67%) and the use of social networks (54%),
an infinite number of opportunities open up for brands to be able to surprise consumers wherever they
are, react at the same instant that customers make their complaints and even be able to adapt their
offers in a personalized way according to the profile, location and social links that each one of them
has. Connection speeds and the number of connections have an intimate relationship with the economic
development of countries (Zuccherino, 2018).

Digital advertising or better known as: social media 5.0 (digital marketing campaign); is the
tool in vogue par excellence, since it has significant advantages over traditional advertising. Currently,
as mentioned in the preceding paragraph, the indiscriminate use of mobile devices due to the easy
access to them (cell phones, tablets); and the excessive use of social networks worldwide (due to lower
costs in communication plans); have caused a surge in everything related to the digital field; here is
where traditional advertising "loses" the battle against digital advertising.

The elements that have been mentioned give the guideline to determine without fear of error,
that traditional advertising has its days numbered, since the technological era of information opens its
way without reticence of any kind, giving room only to digital advertising. Times are changing, and so
is the way of advertising.

A social media 5.0 or digital marketing campaign should be carried out to advertise the
Mazahua Handicrafts Tourist Route. According to the market segment, the social media should contain
digital platforms: Facebook, Instagram, YouTube, and Twitter.

Conclusions

The research project has not yet concluded, the market surveys delimited that it is feasible and
profitable; the layout and delay of the tourist route has been carried out; as well as a Social Media 5.0
for promotion and sales; a catalog of Mazahua Handicrafts of San Antonio de La Laguna and San
Simon de La Laguna has also been carried out; as well as a catalog of tourist attractions inherent to the
route; a financial study has been carried out, which has resulted with positive numbers; a new financial
study with adjustments is still required.
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The thesis has implemented the Mazahua Handicrafts Tourist Route in the municipalities of
Donato Guerra and Valle de Bravo, State of Mexico, Mexico. The focus of the project in the socio-
critical/critical reflective paradigm, leads the individual to be a key factor in the real transformation of
their environment to improve the quality of life conditions of this and the region.

In recent years, tourism routes have tried to innovate in terms of tourism products, which has
led to greater demand from the demand for diversification of supply. Therefore, it is necessary to give
added value to the products in order to achieve a better positioning of the tourist destinations.
Internationally, cultural tourism has shown a growing demand, since this activity provides great
development benefits to local communities, since it appears as an economic alternative, favoring new
income, which is developed through its enhancement.

In the research, national and international experiences were studied, from this, it was possible to
confirm that the cultural tourist routes allow energizing different sectors of the economy, also showing
the potentialities and resources with which a given area has, in this case the municipalities offer
cultural wealth, also allowing the use of these.

- The market study indicates that there is a high degree of acceptance by the market segment, it is
intended that the route can be carried out, it is feasible, profitable and marketable.

- Those involved in the project consider that it is an option that will increase the social wellbeing
of the region.

- That there are sources of financing for the route to be implemented, by the Ministry of Tourism
in the city of Toluca de Lerdo.

- That the Financial Plan determined that the project is profitable.

From this study, it can be affirmed that there is a close relationship between tourism and local
development from the interpretation and enhancement of the state, the need for diversification of the
tourist offer by visitors is a requirement towards a greater tourist approach to the territory, this is how
the search and enhancement of potentially tourist resources are part of the activity of interpretation and
enhancement from a local development approach.

This being the essence of the research, a local study was made to the Mazahua ethnic group, as
well as to the inhabitants of the municipality of Valle de Bravo and an analysis of the potentialities of
the territory they occupy, being able to determine that it has great cultural resources of a high level of
exploitation. In addition, data collection instruments were applied to the inhabitants who have a direct
relationship with the study area, obtaining as a response the ratification of the need to design a route
that shows and revives the cultural richness of the Mazahua communities for the promotion and local
development of both municipalities.

The cultural heritage and its interpretation highlights the relationships within a state, thus,
knowing and interpreting the autochthonous and indigenous heritage becomes a way to recover the
collective identity, reinforcing the social cohesion of the inhabitants. This is one of the keys to the
success of local development.
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